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r  UT  yourself  in  the  consumer’s  place!  What 
makes  you  use  more  canned  peaches?  When  you 
have  found  a  brand,  uniformly  fine  in  appearance 
and  flavor,  aren't  you  likely  to  want  more  of  the 
same  kind?  But  if  you  get  some  that  are  lacking  in 
quality,  improperly  graded,  without  lull,  ripe  flavor, 
you  are  hardly  inclined  to  try  another  can.  Uniform 
quality  plays  a  tremendous  role.  It  is  of  first  impor¬ 
tance  to  all  of  us. 

Uniformly  high  quality  in  this  season’s  pack  depends 
largely  on  the  care  canners  exercise  in  checking 
every  canning  detail,  from  picking  the  peoches  to 


the  actual  processing  of  the  crop.  To  get  good, 
uniform  color—  the  peaches  must  be  picked  at  just 
the  right  time,  when  they  are  beginning  to  soften. 
And  to  insure  layeri  ig  without  breakage,  they  must  be 
carefully  blanched  before  filling  into  the  can.  Qual¬ 
ity  only  becomes  a  fact  when  these  and  every  Other 
detail  of  peach  canning  are  given  close  attention. 
The  research  department  of  the  American  Can 
Company  offers  its  aid  and  experience  to  peach 
canners  in  helping  to  solve  certain  specific  condi¬ 
tions  that  might  affect  qudlity.  You  are  urged  to 
make  full  use  of  this  service. 
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FIT  YOUR  LABEL 
FOR  ITS  NEW  JOB 


Modern  merchandising  puts  a  big  responsibility 
on  your  labels.  They  must  identify  your 
product  distinctively;  they  must  hove  consumer 
appeal;  they  must  advertise  for  you,  and  build 
permanent  good  will;  they  must  speed  production 
by  working  properly  in  your  labeling  machines. 

"U  S"  produces  labels  that  meet  ALL  these  re¬ 
quirements.  “U  S"  is  a  nation-wide  service,  with 
sales  offices  in  sixteen  cities,  and  production 
plants  convenient  to  you.  It’s  good  judgment  to 
confer  with  “U  S“  on  your  label  requiremeets. 

.  Write  "U  S"  Today. 


TRADE  MARK  SERVICE... Before  adopting  new  brand  names, 
moke  sure  they  ore  not  already  in  use.  Failure  to  do  so  may 
result  in  costly  litigation.  Get  prompt  information  without 
charge  about  registered  and  unregistered  brand  names  from 
the  "U  S"  Trade  Mark  Bureau  at  Cincinnati. 


July  20,  1931 
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AVARS  NEW 
HEAVY  DUTY 
ROTARY  SYRUPER 

For  Filling — Tomato  Pulp  and  Puree — 
Tomato  Juice — Clear  Soups,  etc. 
l"or  Syruping — Fruits  String  Beans, 
Beets,  etc. 

Has  no  air  vent  stems  to  damage  fruit. 
Designed  for  high  speed. 

Belt  Drive  or  direct  connected. 

Fills  absolutely  accurate. 

No  Can  No  Fill. 

Rapid  Valve. 


WHAT  USERS  S/IF. 


FOOD  PRODUCTS 


MAMUrACTMIW  ANO  rACUK  OF 

WHOLE  TOMATO  PULP- CATSUP -TOMATO  JUICE  AMD  TOMATO  SOUP 
PUMPKIN, squash  ANO  PEPPER  HULLS 

SwEDEsfiOHO,  New  Jersey 


Dec.  18,  1930 

Ayeu*s  Ua chine  Company, 

Salem,  N.  J« 

Gentlemen 

We  installed  one  of  your  Rotary  Syruping  Machines  in 
1930 •  I  am  pleased  to  say  that  the  work  it  has  done  is 
satisfactory  and  when  again  in  the  market,  I  will  he  pleased 
to  call  on  you  for  another* 

Very  truly  you>-;,  . 


JHT:EEB 


MANUFACTURES  OF 

TOMATO  AND  STRING 
BEAN  FILLERS 

PEA  AND  BEAN  FILLERS 

TOMATO  TRIMMER, 
CORER  AND  SCALDER 

TOMATO  WASHER 

HOT  WATER 
EXHAUSTERS 

CORN  AND  MILK  SHAKER 
LIQUID  PLUNGER  FILLER 
BEET  TOPPER 
BEET  GRADER 
BEET  SPLITTER 
BEET  SLICER 
PROCESS  CLOCK 
CAN  STERILIZER 
CAN  CLEANER 
ANGLE  HANGER 
FRICTION  CLUTCH 


Prices  on  Request. 

AVARS  MACHINE  COMPANY 

Salem,  New  Jersey 


PHILLIPS  CAN  COMPANY 

Manufacturers  of  Packers  Sanitary  Cans 
Diviiion  o/  the 

PHILLIPS  PACKING  COMPANY 

Packers  of  HIGH  CLASS  FOOD  PRODUCTS 
CAMBRIDGE,  MARYLAND,  U.  S.  A. 


QUALITY  SEED  PEAS 

Conners  Varieties  Exclusively 

Our  unexcelled  seed  stocks  and  our  vigilant  supervision 
of  their  reproduction  insures  a  superior  canned  product 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


July  20,  1931 


PHILLIPS  SALES  CO.  Inc. 

BROKERS  and  COMMISSION 
Canned  Foods  and  Canners*  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry. 
Brokers  and  representatives  desired  in  all  markets. 
Packers’  accounts  solicited. 

CAMBRIDGE,  MD.  U.  S.  A. 


July  20,  1931 


THE  CANNING  TRADE 


Write  for  copy  of  our  new  catalog 


A.  K.  ROBINS  &  CO.,  Inc.,  Baltimore,  Md 


ROBERT  A.  SINDALL.  Prmtidmnt 


HARRY  R.  STANSBURY.  Viem-Pretident 


PUMPKIN  MACHINE 


NEW  PERFECTION 
PEA  FILLER 


SKIN  PUMP 


Hamachek  Ideal  Chain  Adjusters 

S  Every  open  link  style  of  detachable  chain,  running  un- 

der  a  working  strain,  becomes  longer  than  it  was  and  jy  ^ 

^  Hamachek  Ideal  Chain  Adjusters  are  tools  using  a  com- 

pound  leverage  principle,  by  which  hooks  of  detachable 
chain  links  are  easily  drawn  together  to  take  up  the 
W68rr  &nd.  strstch, 

>  Keep  detachable  chain  of  proper  length,  with  Ideal  Chain  '» 

Adjusters,  so  that  the  links  correctly  fit  the  pitch  line  of  the  ""  ^  - 

Pat.  Sept.  8,  1914  sprockets  on  which  they  run,  and  you  will  Prevent  delays 

and  more  than  double  the  life  of  your  chain. 


We  sell  Hamachek  Ideal  Chain  Adjusters  with  the  distinct  understanding  that  if  they  are 
not  satisfactory  we  will  accept  their  return.  Thousands  of  these  adjusters  have  been  sold  and 
are  saving  money  for  their  users. 

A  descriptive  pamphalet,  showing  prices  and  sizes,  will  be  mailed  on  request 

FRANK  HAMACHEK  MACHINE  CO. 

KEWAUNEE,  WISCONSIN 

Aho  Manufacturers  of  Viners,  Viner  Feeders  and  Ensilage  Distributors 


iHiniiiiiiiiniiniiiiiiiiiM 


SOLVING  YOUR 


CLOSING  MACHINE  PROBLEMS 


Troy^-Fot 


WITH  many  different  styles,  types  and  sizes,  your 
closing  machine  problems  are  easily  and  quickly 
solved  by  Continental.  You  are  assured  a  machine 
that  exactly  meets  your  requirements. 

And  Continental  Closing  Machines,  designed  and  built 
in  Continental’s  own  plants  of  the  finest  materials  and 
under  exacting  standards  of  precision,  assure  you  of 
maximum  service  with  a  minimum  of  attention  and  ad" 
justment.  This  is  most  important  to  you  especially  dur¬ 
ing  times  of  ^^peak  loads.^^ 

Quality  cans— Closing  Machines  to  meet  every  need- 
trained  service  men  —  research  and  development  spe¬ 
cialists  and  the  close  attention  of  Continental  ''Partners 
in  the  business,"  are  reasons  why  a  constantly  increas¬ 
ing  number  of  Conners  are  turning  to  Continental. 

Continental  Can  Company  Inc. 

NEW  YORK:  100  E.  42nd  Street  CHICAGO:  111  W.  Washington  Street 
SAN  FRANCISCO:  155  Montgomery  Street 
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THE  JOURNAL  of  the  CANNING  and  ALLIED  INDUSTRIES 


Established  1878 


The  Canning  Trade  is  the  only 
paper  published  exclusively  in  the 
interest  of  the  Canned  Foods  Packers 
of  the  United  States  and  Canada. 
Now  in  its  fifty-second  year. 

Entered  at  the  Postofflce,  Balti¬ 
more,  Md.,  as  second-class  matter. 

teems  op  subscription 
One  Year  -  -  -  -  $3.00 

Canada  ....  $4.00 

Foreign  -  -  -  _  $5.00 

Extra  Copies,  when  on  hand, 
each  -  -  -  _  .10 

Advertising  Rates  Upon  Application. 


PUBLISHED  every  MONDAY 
By 

The  Trade  Company 

ARTHUR  I.  JUDGE 

MANAGER  AND  EDITOR 


107  South  Frederick  Street 
Baltimore,  Md. 


Telephone  Plaza  2698 


Make  all  Drafts  or  Money  Orders 
payable  to  The  Trade  Company. 

Address  all  communications  to  The  • 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested 
to  use  the  columns  of  The  Canning 
Trade  for  inquiries  and  discussions 
among  themselves  on  all  matters  per¬ 
taining  to  their  business. 

Business  communications  from  all 
sections  are  desired,  but  anonymous 
letters  will  be  ignored. 

Arthur  I.  Judge,  Editor. 


Vol.  53 
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EDITORIALS 

- • - 

The  food  law  guarantee— The  outcome  of 

the  conference  at  Milwaukee  between  the  Can- 
ners’  Conference  Committee  and  a  like  committee 
from  the  distributors,  resulted,  just  as  might  have 
been  expected,  in  a  dead-lock.  The  jobbers  deliberately 
tried  to  spike  the  matter  by  publishing  widespread, 
before  the  meeting,  a  form  of  guarantee  which  they 
wanted  from  the  canners.  Naturally  it  favored  the 
jobbers,  and  to  such  a  degree  that  we  commented  be¬ 
fore  upon  its  unfairness,  and  warned  the  canners  not 
to  sign  it.  They  stuck  doggedly  for  its  terms,  and  to 
the  credit  of  the  members  of  the  canners’  committee 
they  just  as  resolutely  held  for  their  rights.  That  rep¬ 
resents  a  great  moral  victory  for  the  canners,  when 
viewed  in  past  years’  experiences.  It  shows  the  indus¬ 
try  is  getting  confidence  in  itself,  and  is  beginning  to 
be  not  afraid  to  fight  for  its  rights. 

The  result  of  the  pow-wow  was  the  compromise 
guarantee  as  given  elsewhere  in  this  issue,  and  which 
you  will  note  is  subject  to  revision  at  the  Convention 
in  Chicago  this  January.  In  other  words,  the  debate  is 
postponed  until  further  notice.  There  is  some  reason, 
or  some  ground  for  this  indecision,  because  neither 
canners  nor  buyers  feel  sure  of  how  this  IMcMary- 
Mapes  amendment  will  work  out  in  practice,  and  until 
they  feel  better  acquainted  with  this  feature — and 
which  has  caused  the  need  for  a  new  guarantee — no 
one  cares  to  venture  far. 

The  canners  must  rigidly  adhere  to  the  exemption 
from  liability  for  damage  to  quality,  after  the  goods 
have  left  their  warehouses.  There  is  no  more  justifi¬ 
cation  in  penalizing  a  canner  for  rough  handling  or 
other  harsh  treatment  of  fine  tomatoes,  for  instance, 
after  they  have  left  the  canners’  hands,  than  there 
would  be  in  expecting  a  shipper  of  eggs,  packed  in  mod¬ 
ern  carriers,  for  breakage  of  the  eggs  through  rough 
handling.  It  is  easily  possible  for  the  fanciest,  whole- 
packed,  red-ripe  tomatoes  to  be  turned  into  pulp, 
through  a  long,  rough  journey,  and  rough  handling  by 
both  distributor  and  retailer.  If  the  goods  are  pro¬ 


duced  in  prime  condition  and  delivered  to  the  car  door 
in  that  condition,  properly  processed  in  sound  cans, 
there  can  be  no  justice  in  charging  back  to  the  canner 
damages  that  result  thereafter,  whether  due  to  rough 
handling,  freezing  or  what  not.  When  a  railroad  de¬ 
livers  goods  in  damaged  condition,  the  railroad  is  held 
accountable,  and  similarly  the  wholesale  distributor, 
and  the  retailer  must  be  held. 

In  all  this  there  stands  out  the  more  clearly  the 
necessity  for  the  entry  of  the  Government  into  this 
question  of  a  proper  guarantee,  fair  to  all  parties.  One 
of  the  chief  functions  of  the  pure  food  law,  now  cele¬ 
brating  its  Silver  Anniversary,  is  to  regulate  competi¬ 
tion  and  to  prevent  unfair  advantages,  and  this  would 
seem  to  come  clearly  under  that  head.  The  Govern¬ 
ment  must  pass  upon  the  ultimate  guarantee,  in  its 
form,  and  it  might  save  a  lot  of  time  and  more  discus¬ 
sion,  if  it  would  act  at  once. 

In  the  meantime  the  thing  for  the  canner  to  do  is  to 
refuse  to  sign  the  jobbers’  form  of  guarantee,  and  to 
sign  the  one  given  in  this  issue.  You  have  every  right 
to  demand  this,  and  the  buyer  cannot  complain,  because 
the  Canners’  Conference  Committee  of  the  National 
Canners  Association  has  approved  and  recommended 
it.  If  question  is  raised  regarding  the  quality  of  the 
goods,  the  Government  comes  in  without  asking,  but 
this  canners’  form  of  guarantee  makes  that  a  provi¬ 
sion,  and  the  guarantee  is,  therefore,  eminently  fair. 
Stick  up  for  your  rights,  or  no  one  else  will. 


Greetings  from  the  antipodes— in  giving 

you  the  contents  of  the  following  letter  w'e  are 
carrying  out  a  request  of  the  writer,  and  we  are 
gLrd  to  be  the  means  of  conveying  hisi  regards  to  the 
industry : 

Centre  Dandenong  Road, 

Dingley,  Victoria,  Australia, 
June  jlOth,  1931. 

The  Canning  Trade, 

Baltimore,  U.  S.  A. 

Dear  Sir: 

Please  find  enclosed  draft  for  $10.00.  being  pay¬ 
ment  for  two  years’  subscription  to  The  Canning 
Trad?, 
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THE  CANNING  TRADE 


July  20,  1931 


We  appreciate  your  journal.  We  frequently  get 
valuable  hints  in  the  journal  that  assist  us  in  the 
conduct  of  our  business. 

We  Australians  have  had  a  glorious  time  during 
the  last  10  to  15  years  borrowing  and  spending, 
but  we  are  nearly  down  to  mother  earth  and  get¬ 
ting  our  mode  of  living  and  the  cost  of  commodi¬ 
ties  down  to  a  reasonable  price  basis. 

We  might  mention  the  fact  that  we  paid  a  pre¬ 
mium  of  30  per  cent  to  have  the  above  $10.00 
transmitted  to  you.  We  do  not  mind  the  cost  of 
exchange,  because  it  gives  us  added  protection  in 
our  home  market. 

In  closing  the  writer  sends  fraternal  greetings 
to  canners  and  others  who  assisted  him  while  he 
was  in  your  wonderful  country  and  good  luck  to 
The  Canning  Trade. 

Faithfully  yours, 

GARTSIDE  BROS.  PTY.,  Ltd. 

Per  C,  P.  Gartside. 

These  Australians  have  always  been  good  sports,  but 
there  is  a  lesson  in  the  manner  in  which  they  stand 
that  severe  tax  of  30  per  cent  which  those  in  this  coun¬ 
try  might  learn  to  advantage.  They  display  a  spirit 
which  will  win,  and  one  which  is  a  credit  to  the  can¬ 
ning  industry,  and  we  know  we  voice  the  feelings  of 
their  brother  canners  in  this  country  when  we  heartily 
reciprocate  their  greetings. 

Endorses  our  freight  rate  stand— a 

very  sordid  side  of  business  is  being  displayed 
right  now,  and  from  ones  to  whom  we  look  for 
better  example — the  financiers.  Everj’^  great  user  of 
the  railroads,  and,  therefore,  all  the  large  and  small 
manufacturers  of  the  country,  we  felt,  would  endorse 
our  opposition  to  the  propos^  advance  of  15  per  cent 
in  the  present  rate  of  freight  charges.  They  know 
that  business  cannot  stand  such  an  advance  and  that 
if  the  Interstate  Commerce  Commission  rules  in  favor 
of  the  roads,  business  will  suffer  a  further  set-back. 
That  feeling  is  unanimous,  and  the  canners  have  joined 
in  this  nation-wide  protest.  But  not  so  the  stock  gam¬ 
blers  and  money  lenders.  They  are  bringing  every 
ounce  of  power  to  bear  to  secure  this  advance  for  the 
railroads — Why?  Merely  to  protect  their  investments 
in  railroad  bonds,  and  to  keep  the  dividend  checks  com¬ 
ing  in — ^they  hope.  It  is  old  Shylock  crying  for  his 
I»und  of  flesh,  according  to  the  bond,  and  with  just  as 
little  care  or  consideration  for  what  it  will  certainly  do 
to  the  victims.  Revenues  are  cut  because  freight  ship¬ 
ments  have  fallen  off  badly,  both  from  the  depression 
in  business  and  from  the  entry  of  the  auto-truck  into 
the  freight  carrying  field.  An  advance  in  freight  rates 
will  not  correct  either  trouble ;  but,  on  the  contrary,  is 
sure  to  aggravate  the  trouble  and  make  their  losses 
the  heavier.  There  was  never  before  a  better  example 
of  the  blindness  or  incompetence  of  our  bankers  than 
this.  Old  Scrooge  can  see  only  his  interest — ^his  inter¬ 
est  first  and  before  everything  else.  That  is  what  you 
have  in  the  bankers’  advocating  this  freight  advance ; 
that  is  what  you  have  in  this  whole  question  of  this 
Moratorium  on  wail  debts:  we  must  have  our  interest 
and  have  it  protected.  Consideration  for  the  welfare  of 
the  people,  in  Europe  or  in  our  own  country,  is  about 


as  evident  as  in  this  freight  rate  case.  Money,  the  sor¬ 
did,  miserable  phase  of  money,  at  any  cost,  in  flesh  or 
blood. 

It  was  comforting,  however,  to  get  this  letter  from 
a  Traffic  Manager  who  is  recognized  all  over  the  coun¬ 
try  for  his  ability  in  that  line,  and  who,  in  addition  to 
being  Traffic  Manager  for  the  Baltimore  Chamber  of 
Commerce,  was,  up  to  a  couple  of  years  ago,  traffic 
manager  for  the  Canned  Foods  Exchange,  Mr.  G.  Stew¬ 
art  Henderson.  He  wrote: 

Baltimore  Chamber  of  Commerce 
Traffic  Bureau 

Baltimore,  Md.,  July  11,  1931. 

Mr.  A.  I.  Judge,  Editor, 

The  Canning  Trade. 

Dear  Friend  Judge: 

Please  allow'  me  to  congratulate  you  on  your 
Editorial  in  the  July  13th  issue  of  “The  Canning 
Trade”  under  the  caption,  “Higher  Freight 
Rates.”  You  have  most  cleverly  uncovered  the 
fundamentals  of  the  railroad  situation. 

Railroads  are  suffering  as  much,  if  not  more, 
from  competition  by  other  forms  of  transporta¬ 
tion  than  from  the  affects  of  the  general  depres¬ 
sion,  hence  obviously,  the  way  to  regain  such  lost 
business  is  certainly  not  by  increasing  the  price 
of  that  which  they  have  to  sell. 

The  daily  press  have  apparently  been  so  blinded 
or  duped  by  the  pronaganda  fed  to  them  by  the 
railroad  financiers  that  their  editorial  comment 
on  the  situation  has  in  the  main  been  illogical  and 
weak.  Hence  it  was  a  pleasure  to  me  to  read  your 
excellent  expression  on  the  subject. 

With  kindest  personal  regards,  I  am. 

Yours  very  truly, 

C.  Stewart  Henderson, 

Traffic  Manager. 

- ♦ - 

MOVING  IN  BALTIMORE 

The  offices  of  Thomas  J.  Meehan  &  Co.  (Thomas 
North),  long  located  on  Redwood  street,  near 
Charles,  have  been  moved  to  27  S.  Gay  street, 
where  this  old  and  widely  known  business  goes  on  as 
ever.  “Tom”  is  now  almost  across  the  street  from 
where  “Tom”  Meehan  began  this  business  years  ago, 
a  time  when  this  entire  locality  wa.s  taken  up  with 
canned  foods  brokerage  offices.  In  those  days  these 
brokers  sold  not  only  canned  foods,  but  cans,  machin¬ 
ery',  supplies  and  what  not.  The  big  fire  in  1904  scat¬ 
tered  them. 


Jos.  M.  Zoller,  buyer  par  excellence  for  the  A.  &  P., 
has  also  moved  his  office,  which  at  one  time  was  in  the 
same  building,  and  on  the  same  floor  as  Meehan,  to 
1209-12  Court  Square  Building,  where  he  has  a  quite 
palatial  outlay. 

“Joe”  is  enjoying  life  at  the  tales  of  cost  and 
less  than  cost  quoted  by  the  canners,  and  making  them 
fight  hard  for  his  money. 

Keep  these  new  addresses  in  mind  when  writing  or 
visiting  in  the  city. 


July  20,  1931 


THE  CANNING  TRADE 
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Bargains  -  Bargains  ■  Bargains 

WE  have  the  following  rebuilt,  traded-in  and  repossessed  equipment  for  sale  at  substantial 
savings.  This  is  your  chance  to  fill  in  your  line  with  a  real  bargain  machine  backed  up  by 
a  reliable  manufacturer.  All  machines  listed  are  offered  subject  to  prior  sale.  All  prices 
quoted  are  f.  o.  b.  present  location,  same  being  Hoopeston,  Illinois,  for  the  great  majority  of  items. 
Terms,  Net.  Send  us  your  order  today  for  the  machines  you  need  and  get  first  chance  at  these 
bargains.  Better  wire. 


MISCELLANEOUS  EQUIPMENT 

1  SPRAGUE-SELLS  SPINACH  BLANCHER, 
capacity  6  tons  per  hour,  very  slightly  used,  ex¬ 
cellent;  condition  .  1475.00 

1  LEWIS  STRING  BEAN  CUTTER  for  7s"  cut, 
used  one  season .  195.00 

1  No.  2  TOWNSEND  STRING  BEAN  CUTTER, 
used  three  days,  good  as  new .  195.00 

1  GENEVA  PUMPKIN  CUTTER,  rebuilt .  225.00 

2  1926  PUMPKIN  CUTTERS,  brand  new,  shop¬ 
worn  . Each  295.00 

1  HAYWARD  CAN  DRAINER  for  No.  2  cans, 

excellent  condition  .  350.00 

1  A-B  No.  10  CAN  DRAINER,  excellent  condition  275.00 

1  PEERLESS  No.  5  GALLON  STYLE  “A”  EX¬ 
HAUSTER,  rebuilt,  nearly  good  as  new;  can  be 
fitted  for  any  and  all  size  cans  up  to  No.  10 .  645.00 

1  A-B  HOT  WATER  EXHAUSTER,  holds  318 
No.  3  cans,  354  No.  27^  cans  or  450  No.  2  cans, 

excellent  condition  .  1075.00 

1  SPRAGUE-SELLS  HAYWARD  TYPE 
STEAM  EXHAUSTER,  holds  240  8  oz.  or  196 

No.  2  cans .  575.00 

1  SCHMIDT  LIQUID  FILLER  for  No.  1  cans, 

rebuilt,  good  as  new .  750.00 

1  M.  &  S.  SIX  CYLINDER  FILLER  for  small 
cans  up  to  2\h"  diameter  x  3%"  high  or  smaller. 

Does  not  have  No-Can-No-Fill  device;  fine  con¬ 
dition  .  575.00 

1  PEERLESS  STEAM  HOIST,  good  as  new;  16 

ft.  arm,  10'6"  mast.  Length  of  arm  can  be 
shortened  if  necessary .  195.00 

2  80-GAL.  FRENCH  TYPE  COPPER  STEAM 
JACKETED  KETTLES  with  steel  stand,  worm 
and  gear  tilting  device,  47"  diameter  x  16" 

deep,  practically  new . Each  225.00 

1  HUGHLETT  CAN  LACQUERING  MA¬ 
CHINE,  slightly  used .  345.00 

1  A-B  ECONOMY  SYRUPER  for  No.  2  cans 
only,  good  condition .  595.00 

1  AYARS  BEET  TOPPER,  used  only  one  sea¬ 
son,  splendid  condition .  445.0C 

1  SPRAGUE-SELLS  NAILING  MACHINE,  six 

nail  size,  complete  with  motor .  595.00 

1  BAKER  STEAM  CHEST  OR  RETORT,  with 

two  perf.  truck  crates,  fair  condition .  195.00 

1  X-L  CAN  WEIGHING  MACHINE  for  No.  214 
cans,  rejects  over  and  under-weight  cans,  ex¬ 
cellent  condition  .  345.00 

1  Z-M  PINEAPPLE  GRATER,  double  machine 

with  steel  saw,  practically  new .  145.00 

9  BONANZA  APPLE  PARERS,  new . Each  10.00 

1  NEW  CENTURY  HAND  or  POWER  PARER..  32.50 

2  SELF  -  ACTING  TEMPERATURE  REGULA¬ 
TORS,  fair  condition . Each  35.00 

1  URSCHEL  GOOSEBERRY  SNIPPER,  A-1  con¬ 
dition  .  175.00 


TOMATO  CANNERS  EQUIPMENT 

1  SOUDER  COOKER  for  No.  2,  2^4  and  3  cans, 

325  can  capacity,  excellent  condition,  used  only 

few  days  .  1150.00 

4  RAPID  CORING  MACHINES,  motor  driven, 

practically  new  . Each  25.00 

1  No.  10  A-B  COOLER,  100  can  capacity,  good 

condition  .  380.00 

1  iy2"  VIKING  SANITARY  BRONZE  PUMP, 
good  as  new .  75.00 

1  CYPRESS  TANK,  6'x6',  capacity  1260  gal., 

practically  new  .  75.00 

198  Doz.  No.  9  KNIVES,  3V2"  blade,  314"  handle, 
per  doz . .90 

2  NICKEL-PLATED  OUTER  FLASH  COILS, 

excellent  condition  . Each  165.00 

1  2"  OUTER  COIL,  fair  condition .  80.00 

1  1922  TYPE  BRAND-NEW  INNER  COIL .  145.00 

1  540  CAN  No.  2  A-B  COOLER .  1100.00 

1  OPEN  KETTLE,  40"x78"  on  legs .  75.00 

1  No.  3  CYCLONE  PULPER,  wood  frame,  good 
as  new  .  165.00 


CORN  CANNERS  MACHINERY 


$445.00 


3  PEERLESS  WHOLE  GRAIN  CUTTERS,  1929 

Models.  Rebuilt  . Each 

1  LEWIS  WHOLE  GRAIN  CORN  WASHER, 
complete  with  cob  reel,  used  experimentally  only 
1  MODEL  5  CUTTER,  right  hand,  rebuilt,  excel¬ 
lent  condition  . 

1  MODEL  5  CUTTER,  left  hand,  rebuilt,  excel¬ 
lent  condition  . 

1  24-FT.  CUT  CORN  ELEVATOR,  practically 
new.  Will  cut  to  any  length  desired . 

1  M.  &  S.  SIX  CYLINDER  FILLER  for  No.  2, 
2V2  or  3  cans.  Rebuilt,  in  fine  condition . 

1  1928  PEERLESS  SINGLE  HUSKER,  slightly 

used  . 

2  1925  PEERLESS  SINGLE  HUSKERS,  new 

rolls,  excellent  condition . Each 

1  PEERLESS  SUPER  HUSKER,  latest  model, 

good  as  new . Each 

1  STERLING  MIXER,  rebuilt,  good  as  new . 

1  PEERLESS  CORN  WASHER,  practically  new, 
without  countershaft . 


ADDRESS 

Sprague-Sells  Corporation 

DIVISION  OF 

Food  Machinery  Corp. 

308  West  Washington  Street, 

CHICAGO,  Ill. 
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Crop  Reports 

Condition  of  Canners  crops  as  reported  direct  by  Canners.  You  need  this 
kind  of  information,  and  should  appreciate  its  value.  Contribute  your  share 
and  keep  this  column  up  to  the  minute.  We  urge  your  co-operation  and  invite 
your  communication. 


TOMATOES 

Clayton,  lU.,  July  13,  1931 — We  have  only  a  70  per 
cent  acreage.  Two  weeks  late ;  otherwise  about  normal 
condition. 

Morrison,  Ill.,  July  13,  1931 — Doing  fairly  well,  al¬ 
though  the  hot,  dry  weather  of  the  last  three  weeks  is 
damaging  them.  Acreage  80  per  cent  of  average  with 
crop  about  90  per  cent. 

Indianapolis,  Ind.,  July  14,  1931 — Our  acreage  this 
year  is  about  60  per  cent  of  normal.  From  the  reports 
which  we  are  able  to  gather  from  our  growers  and  also 
from  our  field  men,  the  condition  of  tomatoes  this  year 
up  to  the  present  time  would  seem  to  indicate  that  the 
yield  will  be  about  normal.  Of  course,  in  order  to  ac¬ 
complish  this,  it  will  be  necessary  that  we  get  some 
rain  within  the  next  few  days,  as  some  of  the  fields 
seem  to  be  needing  rain  very  badly. 

Cedar  Rapids,  Iowa,  July  12,  1931 — Vines  looking 
good.  Early  blossoms  fell  off  on  account  of  the  hot 
spell. 

Des  Moines,  Iowa,  July  13,  1931 — At  this  time  they 
are  perhaps  90  per  cent  of  normal,  having  been  set  back 
some  by  reason  of  high  temperatures  in  their  early 
growing  state.  We  have  had  just  about  enough  mois¬ 
ture  to  keep  our  crops  growing  in  good  shape  to  date. 
We  are  short  of  normal  moisture  and  should  hot,  dry 
weather  catch  us  this  season,  it  will  doubtless  have  a 
greater  effect  on  the  crop  than  it  did  last  year. 

Glenwood,  Iowa,  July  15,  1931 — Badly  infected  with 
wilt  and  leaf  spot.  Very  late.  Will  probably  have 
about  a  50  per  cent  yield. 

White  Plains,  Ky.,  July  13,  1931 — ^We  set  out  only 
about  50  per  cent  of  last  year’s  acreage.  Most  of  the 
plants  looked  bad  but  ten  days  ago  we  had  a  hard  rain 
drowning  out  quite  a  few  and  now  quite  a  lot  of  the 
farmers  report  their  plants  dying.  It  now  looks  as  if 
at  least  20  per  cent  of  the  remaining  acreage  will  be 
cut. 

Owensboro,  Ky.,  July  10,  1931 — ^We  had  630  acres 
last  year  which  yielded  half  a  crop,  but  this  year  we 
have  contracted  no  acreage  at  all. 

New  Iberia,  La.,  July  13,  1931 — Condition  is  100  per 
cent. 

Marlboro,  Md.,  July  14,  1931 — Have  about  one-half 
normal  acreage  this  year  and  the  crop  looks  about  nor¬ 
mal  for  this  time  of  year. 

Quinton,  N.  J.,  July  7,  1931 — ^About  85  per  cent  acre¬ 
age  at  present  and  looks  like  a  normal  yield.  Will  say 
that  the  prospects  look  as  though  it  will  average  6  tons 
per  acre,  but  of  course,  lots  can  happen  before  toma¬ 
toes  come  on. 


Swedesboro,  N.  J.,  July  11, 1931 — ^The  crop  generally 
looks  somewhat  uneven  at  this  time.  The  early  and 
second  early  crops  were  coming  along  in  fine  shape  until 
the  advent  of  the  recent  heavy  rain.  If  we  have  dry, 
cool  weather  the  crops  will  be  all  right,  if  not  damage 
will  result.  Aside  from  the  early  and  second  early 
crops,  the  late  crop  appears  to  be  in  good  shape. 

Syracuse,  N.  Y.,  July  13,  1931 — Acreage  in  this  sec¬ 
tion  cut  at  least  30  per  cent,  and  acreage  that  is  set 
looks  like  100  per  cent  yield. 

Littlestown,  Pa.,  July  13,  1931 — The  vines  are  short 
and  about  two  weeks  late  for  this  time  of  the  year. 
Under  the  best  growing  conditions  and  with  a  normal 
acreage,  we  will  not  get  more  than  a  75  per  cent  pack. 

Dunlap,  Tenn.,  July  14,  1931 — Acreage  only  half  of 
last  year.  We  have  had  no  rain  in  ten  weeks  which 
makes  the  crop  look  like  a  complete  failure. 

Ogden,  Utah,  July  7, 1931 — Our  acreage  is  normal. 
Columbia,  Va,,  July  11,  1931 — Acreage  50  per  cent; 
prospective  yield  75  per  cent.  Crop  two  weeks  late. 

Berkeley  Springs,  W.  Va.,  July  9, 1931 — ^We  have  the 
smallest  acreage  out  this  year  since  we  have  been  can¬ 
ning  as  the  farmers  would  not  set  the  plants  for  the 
price,  so  they  are  growing  other  crops.  Crop  will  be 
short.  We  had  125  acres  last  year  and  at  this  time 
have  only  27  acres.  Part  of  the  canners  will  not  can 
because  they  say  it  won’t  pay  to  start.  Plants  are 
small  because  the  cut  worms  kept  them  back. 

CORN 

Hoopeston,  Ill.,  July  8,  1931 — Condition  is  very  good. 
Com  has  made  such  rapid  growth ;  stalks  are  very  ten¬ 
der  and  the  roots  are  close  to  the  surface.  Looks  as 
though  we  would  have  an  average  yield,  or  a  little 
better. 

Cedar  Dapids,  Iowa,  July  12,  1931 — ^Right  now  looks 
very  good,  however,  more  rain  needed.  No  moisture  in 
sub-soil  on  account  of  long  drought  last  year.  Acreage 
reduced  1,000  acres. 

Des  Moines,  Iowa,  July  13,  1931 — Crop  in  this  sec¬ 
tion  at  this  time  we  should  say  is  about  90  per  cent  of 
normal,  with  perhaps  90  per  cent  of  last  year’s  acreage. 

Forest  City,  Iowa,  July  13,  1931 — Had  850  acres  in 
1930  and  460  acres  this  year.  Crop  looks  very  good  to 
date. 

Story  City,  Iowa,  July  6,  1931 — Our  crop  looks  very 
good.  We  had  about  two  weeks  of  hot  weather  fol¬ 
lowed  by  a  soaking  rain  the  Fourth.  Acreage  cut  25 
per  cent. 

Norridgewock,  Me.,  July  11,  1931 — Acreage  reduced 
one-third  of  last  year  and  still  further  reduced  by  heavy 
rain  at  planting  time.  Balance  looks  fairly  well  at  this 
time. 
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LABELS 


— as  you  like  them 
— when  you  want  them 

We  are  so  located  that  we  can  take  care 
of  all  your  wants,  promptly,  dependably. 

Avoid  a  rush-job.  Give  us  time  and  we 
can  give  you  the  better  job.  But  we  can 
take  care  of  the  rush  job,  too. 

— Labels  of  every  description 
— As  many  colors  as  desired 
— And  at  the  right  prices 


Bedford 


Virginia 


The 

Final  Touch  — 

attaching-  the  label  that  gives  your 
product  its  identity  of  brand  and 
quality  —  sealing  the  container  ready 
for  shipment  —  both  operations  can 
be  done  quickly,  neatly  and  economically  ^ 
by  using  1 

Findley’s  Adhesives 

for  the  Canning  Industry 

There  is  a  type  for  every  purpose — ^pick-up  gums, 
lap-end  gums,  bottle  ladling  gums,  tin  paste, 
container  and  carton  sealing  glues.  Our  ad- 
hesive  specialists  will  serve  you  in  your  own 
plant  and  our  laboratory  is  prepared  to  solve 
any  difficult  problems  that  may  confront  you 
k  without  charge.  Write  for  full  particulars 

covering  this  service  or  any  products  that 
k  ^^k  interest  you. 

The  F.  G.  Findley  Co., 

387  Tenth  St.  Milwaukee,  Wis. 


1928  MODEL  VINER 

MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 

CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 

VARIABLE  speed  drive  to  BEATER 
CYLINDER  ONLY 

Patented  March  15,  1928 
(REEVES  Tranamiaaion) 


CHISHOLM -RYDER  COMPANY,  Incorporated 


MANUFACTURERS  OF 

Green  Pea  Vlners 
Green  Pea  Feeders 
Green  Bean  Graders 
Green  Bean  Cleaners 
Green  Bean  Snippers 
Conveyors 
Can  Markers 
Lift  Trucks 


NIAGARA  FALLS,  N.  Y. 

SPECIAL  MACHINERY  BUILT 
TO  ORDER 


SPECIAL  AGENTS 

JAMES  Q.  LEAVITT  COMPANY 
Osden,  Utah 

A.  K.  ROBINS  &  CO..  INC. 
Baltimore,  Md. 

BROWN  BOGGS  FOUNDRY  A 
MACHINERY  COMPANY,  Ltd. 
Hamilton,  Ontario 
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Clarksville,  Ohio,  July  13,  1931  —  Prospects  look 
pretty  good  at  present  time,  but  if  it  turns  hot  this 
week  and  no  rain,  crop  will  be  cut  nearly  in  half.  Farm¬ 
ers  putting  up  hay,  say  they  never  saw  grasshoppers 
thicker.  If  it  stays  dry  look  out  for  grasshoppers  in 
corn  fields. 

BEANS 

Pennsuco,  Fla.,  July  13,  1931 — Green:  Our  factory 
was  operated  this  year  during  the  month  of  May  and 
first  week  in  June.  Pack  was  normal.  Quality  very 
good  as  we  had  a  good  growing  season  with  norm^ 
production  of  approximately  100  hampers  to  acre. 

Morrison,  Ill.,  July  13,  1931  —  Badly  burned;  only 
about  50  per  cent  crop. 

Cedar  Rapids,  Iowa,  July  12,  1931 — ^Wax  and  Green : 
On  account  of  recent  hot,  dry  spell  crop  damaged  at 
least  60  per  cent,  and  more  than  this  unless  we  get 
rains  often  during  the  next  two  weeks. 

New  Iberia,  La.,  July  13,  1931 — Stringbeans:  Crop 
short.  About  30  per  cent  normal. 

Everson,  Wash.,  July  8, 1931 — Green:  Condition  nor¬ 
mal. 

CABBAGE 

Lansing,  Ill.,  July  13, 1931 — Crop  favorable  in  North¬ 
ern  Illinois,  Need  rain.  Nice  rain  in  Southern  Wiscon¬ 
sin  last  night  which  will  help  cabbage  materially. 

CUCUMBERS 

•New  Iberia,  La.,  July  13,  1931 — ^About  60  per  cent 
normal. 

Salt  Lake  City,  Utah,  July  6,  1931 — Vines  beginning 
to  run.  Outlook  good.  Acreage  planted  662^^  per  cent 
as  compared  with  last  year. 

BEETS 

Everson,  Wash.,  July  8,  1931 — Condition  normal. 
CARROTS 

Everson,  Wash.,  July  8,  1931 — Condition  normal. 
FRUIT 

Glen  Haven,  Mich.,  July  9,  1931 — Cherries:  Sweets 
100  per  cent ;  sour  50  per  cent. 

Everson,  Wash.,  July  8, 1931 — Gooseberries:  Normal. 
Cuthbert  Red  Raspberries :  80  per  cent. 

Cherries :  Royal  Aime  10  per  cent ;  Bing  10  per  cent ; 
Soft  or  Sweet  White  20  per  cent ;  Black  Republican  25 
per  cent. 

Italian  Prunes:  Normal. 


SHOULD  BE 

In  Every  Cannery  Office 

‘‘A  Complete  Course  in  Canning” 

Aa  an  inaurance  againat  loaa 

Published  by 

THE  CANNING  TRADE 
Baltimore,  Md, 


MORE  AND  BETTER  PLANT  FOOD  AT  LOWER 
COST  TO  FARMERS,  FERTILITY  INDUSTRY  AIM 

EED  for  greater  efficiency  in  order  that  farmers 
con  be  supplied  with  even  better  fertilizers  than 
in  the  past  in  exchange  for  the  agricultural  dol¬ 
lar  was  stressed  by  speakers  at  the  open  session  of  the 
seventh  annual  convention  of  the  National  Fertilizer 
Association,  held  in  White  Sulphur  Springs,  W.  Va., 
June  8-11,  1931. 

The  association’s  membership  includes  the  leading 
manufacturers  of  fertilizer,  and  many  executives  from 
all  parts  of  the  country  were  gathered  there  for  the 
four-day  meeting. 

Prices  of  farm  products  have  receded  even  more  than 
prices  of  commercial  plant  food,  speakers  pointed  out. 
Obviously,  they  concluded,  the  factors  that  affect  costs 
of  production  and  distribution  of  nitrogen,  phosphoric 
acid  and  potash  are  different  from  and  independent  of 
the  complex  forces  that  determine  the  prices  of  farm 
products. 

L.  W.  Rowell,  of  Chicago,  president  of  the  associa¬ 
tion  and  vice-president  of  Swift  &  Co.,  ip  his  annual 
address  struck  the  note  of  industry  efficiency. 

“Substantial  savings  in  manufacturing  and  distribut¬ 
ing  fertilizer,”  declared  Mr.  Rowell,  “could  be  made  by 
eliminating  unnecessary  grades  and  selling  higher 
analyses,  thus  giving  the  farmer  the  lowest  plant-food 
cost.” 

By  way  of  illustration,  Mr.  Rowell  pointed  out,  that 
one  factory  manufacturing  a  single  analysis  can  pre¬ 
pare  and  ship  twice  as  much  fertilizer  in  a  day  as  two 
similar  factories  making  the  ordinary  run  of  fertilizers 
now  demanded  by  the  trade. 

In  his  opinion  the  average  factory  could  meet  the 
needs  of  the  farmer  with  from  six  to  twelve  analyses. 
Such  simplification  as  he  suggested  would  reduce  labor 
costs,  save  power,  lessen  factory  supervision  and  cut 
down  many  other  items  of  expense. 

Because  of  the  decreased  purchasing  power  of  the 
farmer  and  the  large  capacity  of  American  fertilizer 
plants,  Mr.  Rowell  urged  that  production  should  be  ad¬ 
justed  to  the  prospective  demand. 

Charles  J.  Brand,  of  Washington,  executive  secretary 
and  treasurer  of  the  association,  described  the  many 
lines  of  work  that  are  being  carried  on  to  increase 
yields  per  acre,  lessen  costs  of  production  and  improve 
the  quality  of  crops  by  the  use  of  commercial  plant 
foods  in  order  that  they  may  bring  relatively  higher 
prices.  Because  of  the  depressed  condition  of  agricul¬ 
ture,  he  predicted,  fertilizer  consumption  in  1931  will 
probably  be  as  much  as  25  per  cent  less  than  in  1930. 
Mr.  Brand  pointed  out,  however,  that  there  had  been 
an  increase  in  fertilizer  consumption  from  the  five- 
year  average  figure  of  6,136,000  tons  for  1910-1914  to 
8,100,000  tons  in  1930. 

“The  slogan  of  the  industry — fewer  acres  with 
greater  profit”  Mr.  Brand  said,  “is  intended  to  direct 
attention  to  the  efficiency  of  cultivating  the  best  farm 
acres,  using  good  seed,  good  cultural  practices,  modem 
farm  machinery  and  efficient  plant  food  in  order  that 
production  per  acre  may  be  high  at  low  cost  per  unit 
and  without  increase  in  total  production.  The  fertilizer 
industry  recognizes  that  it  is  poor  economy  to  achieve 
decreased  production  at  higher  costs  per  unit.” 

Mr.  Brand  painted  an  encouraging  picture  as  to  the 
feature  of  the  plant  food  industry.  He  said  that  the 
farmer  could  reasonably  expect  a  return  of  more  than 
two  dollars  for  every  dollar  invested,  even  at  the  pres¬ 
ent  depressed  prices  of  farm  products. 
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HANSEN  AUTOMATIC 
TOMATO  FILLER 


HANSEN  AUTOMATIC 
KRAUT  FILLER 


HANSEN  SANITARY 
CAN  WASHER 


HANSEN  FRUIT 
AND  VEGETABLE 
FILLER 


HANSEN  SANITARY 
PEA  AND  BEAN 
FILLER 


PSA  VE  TIME  and  MONEY 

Cherries,  Berries,  Peaches,  String  Beans,  Beets  and  many  other  fruits  and 
vegetables  are  filled  into  all  sizes  of  cans,  practically  with  THE  HANSEN 
SANITARY  FRUIT  AND  VEGETABLE  FILLER.  One  operator 

with  this  machine  will  turn  out  more  work  than  five  or  six  persons  packing 
cans  by  hand.  The  cans  are  taken  care  of  automatically  by  a  unique  feed 
worm  which  postively  does  not  smash  them.  The  Hansen  Fruit  and  Veget¬ 
able  Filler  is  simple  in  design,  sturdy,  occupies  small  floor  space  and  is  sanitary. 
The  Hansen  Fruit  and  Vegetable  Filler  is  so  reasonably  priced  that  Canners 
of  any  of  the  above  products  can  not  aflord  to  operate  without  it.  Write  us 
for  prices. 

Hansen  Canning  Machinery  Corporation 

Cedarburg,  Wisconsin 


HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 

Side  Seams  in  a  Single  Blow 

**  Bliss”  Lock  Seamers 

These  machines  in  one  blow  form 
the  hooks  and  close  the  side 
seams  on  round  or  tapered  cans. 
Inside  or  outside  seam. 

They  are  built  in  a  number  of 
sizes  to  take  care  of  every  require¬ 
ment  and  are  a  most  convenient 
machine  in  any  can  shop.  De¬ 
tails  on  request. 

Builders  of  the  300  a  minute  line 

E.  W.  BLISS  CO. 


no;  I  Detroit,  Cleveland,  Chicago,  Cincinnati, 
Aales  Offices  ^  Philadelphia,  New  Haven,  Rochester 


RENNEBURG’S 

Improved  Process  Steel  Kettle 

Equipped  with  all  the  latest  improve¬ 
ments.  Strongly  and  accurately  made. 
Has  been  used  for  years  with  perfect 
satisfaction . 

PROCESS 


MADE  BY 

Edw.  Renneburg 
&  Sons  Company 

OFFICE: 

2639  Boston  Street 
VlfORKS: 

Atlantic  Wharf,  Boston  Street  and 
Lakewood  Avenue 

BALTIMORE  MO. 
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Better  Profits 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
fcxids;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


WHEN  you  call  on  a  jobber  or  customer,  do  you  active  service,  replace  them  with  freshly  labeled,  clean 
ask  for  the  man  you  want  to  see,  conclude  your  cans  which  will  be  a  credit  to  your  factory,  and  will 
interview  and  leave  as  soon  as  possible?  Fll  enhance  the  good  reputation  your  pack  should  deserve 
bet  you  do,  and  probably  thank  your  lucky  star  these  to  bear. 

days  that  you  were  not  coaxed  or  frightened  into  giv-  After  you  have  looked  after  the  matter  of  displays 
ing  him  the  factory,  or  at  least  a"  substantial  pai t  of  it.  in  your  customer’s  place  of  business,  note  the  different 
Don’t  be  in  so  much  of  a  hurry  the  next  time !  inexpensive,  locally  produced  hangers  and  show  cards 


If  fortunate  enough  to  secure  at  once  an  audience 
with  the  man  you  want  to  see,  finish  your  call  in  an 
unhurried  manner  and  take  time  to  look  around  his 
office  and  the  show  rooms  of  your  customer  before  you 
leave. 

You  will  learn  much  of  value  if  you  are  at  all  ob¬ 
serving. 

Probably  the  first  thing  to  strike  your  eye  will  be 
the  display  of  filled  or  dummy  cans  by  some  compet¬ 
itor. 

It  is  true  that  often  such  displays  are  made  up  of 
widely  distributed  or  nationally  advertised  brands  of 
canned  foods,  but  you  can  be  sure  none  of  the  owners 
or  principal  executives  of  the  companies  packing  goods 
displayed  had  any  part  in  personally  making  the  dis¬ 
plays.  Some  employe  has  been  instructed  to  make  ar¬ 
rangements  for  as  many  wholesale  show  room  displays 
as  possible,  and  he  has  simply  attended  to  his  job. 

Shrewd  merchandisers  realize  fully  the  importance 
of  such  advertising  and  are  anxiousi  to  secure  as  much 
of  it  as  they  can. 

Surely  while  you,  the  owner  of  your  business,  are 
calling  on  the  trade,  you  should  do  no  less  than  the 
hired  man  of  your  larger  competitor. 

Suggest  to  your  customer  that  you  will  be  glad  to 
furnish  him  with  filled'  or  dummy  cans,  as  he  may 
prefer,  for  display  in  his  sales  room.  Supply  him  with 
as  many  as  he  can  use  effectively.  Be  careful  to  get 
some  in  the  room  where  Saturday  sales  meetings  are 
held. 

“Out  of  sight,  out  of  mind,”  is  just  as  true  of  your 
canned  peas  or  kraut  as  it  was  of  your  personality  and 
presence  way  back  in  the  days  when  you  were  courting 
your  wife. 

Your  pack  is  in  competition  with  hundreds  of  other 
canned  foods  and  several  hundred  specialties,  all  of 
which  from  time  to  time  are  being  pushed  by  those 
who  selfishly  want  to  see  them  given  more  sales  at¬ 
tention  and  support. 

Canned  foods  of  all  kinds  are  orphan  children  just 
now  in  comparison  to  bottle  crowns,  cooling  drinks, 
tea  for  iced  tea,  canned  pork  and  beans  and  hundreds 
of  other  articles  regarded  as  seasonable. 

In  addition  to  telling  ’em  and  telling  ’em  and  telling 
’em  about  your  offerings,  you  must  show  ’em  and  show 
’em  and  show  ’em  at  every  opportunity. 

See  that  your  goods  are  displayed  in  every  show¬ 
room  possible.  And  next  year,  after  they  have  been 
through  a  hard  summer  and  winter,  retire  them  from 


which  are  being  used  to  call  further  attention  to 
various  articles  in  the  jobber’s  stock. 

I  noticed  one  today. 

Just  a  plain  white,  punched  card,  probably  about  12 
by  18  inches,  printed  in  good-size  type  with  black  ink. 
There  was  no  attempt  at  attracting  attention  by  the 
use  of  color  or  borders.  Just  the  message,  “New, 
Loiver  prices  on . ” 

As  long  as  you  are  selling  your  com,  peas  and  toma¬ 
toes  at  prices  below  the  cost  of  production,  let  the  job¬ 
ber’s  salesmen  know  again  that  your  prices  on  your 
pack  are  lower. 

In  another  show  room  I  saw  another  white  card, 
lettered  in  colors,  and  it  might  just  as  well  have  said, 
“Don’t  ask  for  a  case  of  corn,  ask  for  a  case  of  Blank’s 
corn !” 

Probably  some  local  sign  painter  or  show  card 
writer  made  these  cards  at  a  cost  of  not  over  75  cents 
each,  and  he  made  just  as  many  or  just  as  few  as  the 
purchaser  wanted. 

Any  card  writer  will  do  the  same  for  you. 

Do  not  think  because  your  pack  is  small  you  can¬ 
not  afford  signs  or  show  cards.  You  can  buy  just  as 
many  as  you  can  use  to  good  advantage,  and  you  need 
buy  no  more. 

Make  no  mistake  about  the  worth  of  such  advertis¬ 
ing.  Even  if  no  customer  ever  saw  one  of  these  cards, 
but  the  jobber’s  salesmen  saw  them,  you  would  get 
your  money’s  worth  from  your  expenditure. 

The  consumer  may  be  the  court  of  last  resort,  but 
your  goods  must  be  sold  to  the  jobber  and  to  his  sales 
force  before  they  will  move  smoothly  and  promptly 
to  the  retail  grocer,  and  from  his  shelves  to  the  con¬ 
sumer. 

One  jobber  in  a  market,  well  sold  on  your  pack,  and 
with  a  few  salesmen  who  in  turn  are  willing  to  push 
your  offerings,  vdll  sell  more  for  you  than  a  half-dozen 
helter-skelter  organizations  which  are  pushing  no  line 
or  pack  in  particular. 

If  you  are  depending  on  brokers  to  sell  your  pack, 
you  will  not  find  it  easy  to  sell  them  on  the  idea  of 
doing  all  this  extra  work  for  you,  but  do  not  be  dis¬ 
couraged. 

Provide  yourself  or  your  representatives  from  the 
factory  with  these  sales  helps  and  put  them  up  when 
you  are  calling  on  the  trade  with  your  broker  or  his 
men. 

The  force  of  your  example  in  this  matter  will  have 
a  lot  to  do  with  the  results  you  obtain  from  your  brok- 
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Just  One  Of 

21 

Berlin  Chapman 
Tomato  Machines 


TOMATO  SC  ALDER 


A  reserve  of  capacity  with  a  uniform  scald. 

BERLIN  CHAPMAN  CO.,  Berlin,  Wis. 


ERUNnUPNAN 


WCANNING^  MACHINERY 

Jt  Sbtqle  Unit  or  J!  Complete  Canning  Pirn  f 


Let  the  Hydro  Geared  Grader 
take  all  your  troubles  off  your 
hands. 

The  Hydro  Geared  Grader  is 
fool  proof.  Just  start  it  in  the 
morning  and  know  that  it  will 
grade  your  peas  accurately, 
with  no  further  attention  all 
day. 

We  will  be  glad  to  tell  you  of 
many  satisfied  users,  and  you 
can  ask  THEM.  . 

Write  for  circular 

The  Sinclair-Scott  Co. 

Wells  and  Fatapsco  Sts. 
Baltimore,  Md. 
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Br  and  his  force  when  you  ask  them  to  do  this  work 
when  you  are  not  along. 

Now  that  you  have  the  idea  for  advertising  inex¬ 
pensively  at  the  point  of  contact  with  wholesaler’s 
salesmen  and  customers  of  the  house,  I  will  make  one 
further  suggestion. 

Last  week,  during  one  of  those  days  when  the  mer¬ 
cury  was  frantically  trying  to  burst  out  of  the  bulb  in 
the  thermometer,  I  was  sweltering  in  the  coach  of  a 
train  going  nowhere  in  particular  and  acting  as  if  it 
did  not  expect  to  reach  its  destination. 

We  had  been  enjoying  (?)  about  ten  days  of  such 
extreme  heat  and  appetites  were  dulled  into  diminu¬ 
tive  shadows  of  their  former  robust  selves. 

The  newsdealer  on  the  train  e\ddently  had  a  living  to 
make,  and  depended  on  his  sales  of  milk  ch^olate  to 
help  toward  this.  He  went  through  the  train  with  a 
box  of  small,  broken  pieces  of  milk  chocolate,  handed 
them  to  the  perspiring  customers  on  a  spoon  and  sang 

his  song,  “We  are  advertising - chocolate.”  Then 

he  followed  his  sampling  trip  with  his  sales  talk,  and 
sold  plenty  of  milk  chocolate. 

How  many  times  in  the  last  year  have  you  asked 
your  buyer  to  let  you  supply  him  with  a  case  or  two  of 
samples  of  your  canned  foods  for  his  men,  and  the 
office  force  as  well  ? 

Not  once  in  a  dozen  sales,  I’ll  bet. 

Wake  up  before  someone  beats  you  to  it. 

Secure  your  hangers  or  show  cards  for  jobbers’ 
show  rooms,  put  them  up  or  see  they  are  displayed, 
sample  jobbers’  salesmen  liberally  and  often,  and  you 
will  begin  to  do  your  part  toward  merchandising  this 
1931  pack  of  canned  foods. 

And  remember,  the  packer  who  does  not  sample  the 
sales  force  may  have  a  very  good  reason  for  not  doing 
so.  Don’t  let  your  customer  feel  you,  too,  may  have 
something  to  conceal! 

- * - 

THE  NEW  LIGHT-WEIGHT  WOODEN  BOX 

By  the  Wooden  Box  Bureau. 

Many  claims  are  being  made  for  a  new  light¬ 
weight  nailed  wooden  cannery  case  that  has 
been  developed  by  the  wooden  box  manufactur¬ 
ers.  Of  greatest  interest  to  canners,  perhaps,  is  the 
one  that  cans  of  food  products  shipped  in  the  new 
wooden  cannery  case  arrive  at  their  destination  clean, 
undented  and  in  the  best  salable  condition. 

There  is  very  little  difference  in  cost  and  weight  be¬ 
tween  the  new  light-weight  wooden  cannery  cqse  and 
the  various  other  kinds  of  containers  on  the  market, 
and  experience  has  taught  many  shippers  of  canned 
foods  that  this  slight  differential  in  first  cost  and 
freight  charges  is  more  than  made  up  by  the  wooden 
boxes  delivering  their  contents  in  a  far  superior  sal¬ 
able  condition  and  pleasing  their  customers. 

Other  advantages  claimed  are  that  the  light-weight 
wooden  cannery  cases  are  not  damaged  in  warehouses 
when  small  trucks  bump  into  them  along  the  aisles  and 
passageways,  or  when  slid  down  chutes  from  packing 
rooms  to  loading  platforms  or  storage  rooms.  They  can 
be  loaded  in  cars,  trucks  or  wagons  indiscriminately 
and  without  careful  handling.  If  placed  on  the  bottom 
of  a  stack  of  boxes,  they  will  support  the  weight  above 
them.  Neither  will  the  piles  require  braces  or  frames 
to  keep  them  from  tilting  or  falling  over.  When  trucks 


are  loaded  high  up  over  the  sides,  wooden  boxes  can 
be  tightly  bound  with  heavy  ropes  and  held  secure 
without  danger  of  the  ropes  cutting  through  and  dam¬ 
aging  the  contents.  They  will  also  withstand  the  shift¬ 
ing  and  rubbing  incidental  to  the  ordinary  movement 
of  freight.  After  wooden  boxes  have  delivered  their 
contents  in  good  condition,  the  retail  dealers  often  use 
them  as  parcel  containers  for  deliveries.  Youngsters 
make  skooters  and  other  toys  out  of  used  wooden  boxes 
and  the  printed  advertisements  serve  as  reminders  to 
the  public  long  after  the  wooden  boxes  have  served 
their  original  purpose. 

All  wooden  box  manufacturers  are  equipped  to  make 
the  new  light-weight  wooden  cannery  case  according 
to  standard  specifications  laid  down  in  Tariff  No.  1  of 
the  Pacific  Coast  Division  of  the  National  Association 
of  Wooden  Box  Manufacturers.  Following  is  a  descrip¬ 
tive  list  of  these  new  specifications,  which  should  be 
referred  to  by  number  and  source,  as  for  example,  “No. 
9  Cannery,  Tariff  No.  1:” 


Long  Wide  Deep 

Box  Number  Used  for  Inside  Measurements 

- inches - 


No. 

9  Cannery  24 — No.  2^4  round  cans . 

.16% 

12% 

9% 

19 

it 

6 — No.  10  balf-gallon  cans . 

.18% 

12% 

7 

« 

29 

tt 

48 — No.  1  round  tall  asparagus 

00 

salmon  or  sliced  fruit  cans. 

12% 

9% 

U 

43 

tt 

24 — No.  2  tall  Eastern  corn  or 

pea  cans  or 

24 — No.  2  tall  vegetable  cans . 

.14 

10% 

9% 

u 

55 

tt 

24 — No.  3  Eastern . 

.1714 

12% 

9% 

62 

it 

24 — No.  2V2  sq  asparagus  cans..l4% 

12% 

9% 

(( 

70 

it 

24 — No.  1  square  cans  asparagus 

tips  . 

..1214 

10% 

7% 

it 

78 

it 

72 — 8  oz.  cans . . 

..16% 

11 

9% 

ti 

86 

it 

48 — 8  oz.  cans . . 

..16% 

11 

6% 

“ 

96 

tt 

48 — Picnic  cans  or 

48 — No.  1  Eastern  oyster  cans.. 

..16% 

11 

8% 

it 

104 

it 

36 — No.  1  Eastern  oyster  cans.. 

..16% 

8% 

8 

ti 

112 

it 

12 — No.  2V2  round  cans . 

..16% 

12% 

4% 

ti 

120 

tt 

24 — No.  1  round  tall  asparagpis. 

salmon  or  sliced  fruit  cans.. 18% 

12% 

4% 

126 

it 

12 — No.  2  tall  Eastern  corn  or 

pea  cans  or 

12 — No.  2  tall  vegetable  cans.... 

..14 

10% 

4% 

it 

136 

48 — No.  1  oval  sardine  cans . 

..17% 

13 

8ii 

tt 

144 

it 

48 — No.  %  oval  sardine  cans... 

...16% 

14 

5 

9f 

160 

it 

100 — No.  14  pimiento  cans . 

..15% 

15% 

10% 

ti 

165 

tt 

48 — No.  1  domes,  tall  milk  cans.18% 

12% 

878 

tt 

169 

tt 

14-oz.  cans  domestic  milk . 

...17% 

12 

6% 

tt 

174 

ti 

96 — 6-oz.  export  and  domestic 

baby  milk  cans . 15  10^  lOA 


The  inside  measurements  shown  in  these  specifica¬ 
tions  are  based  upon  information  furnished  by  can 
manufacturers.  However,  in  placing  orders  for  these 
wooden  cases  care  should  be  exercised  to  be  sure  that 
the  inside  measurements  are  correct  for  the  cans  which 
are  to  be  shipped.  The  cans  should  fit  snugly  into  the 
case,  allowing  as  little  shifting  as  possible,  but  without 
causing  the  sides,  tops  or  bottoms  of  the  case  to  bulge. 
The  inside  measurements  of  these  cases  can  be  changed 
to  meet  the  requirements. 

In  nailing  these  light-weight  cannery  cases  it  is  rec¬ 
ommended  to  use  4d  egg  case  or  orange  box  nails,  using 
six  nails  at  each  end  of  each  top  and  Attorn  driven 
into  ends,  and  five  nails  at  each  end  of  each  side  driven 
into  ends.  For  shipments  where  exceptionally  rough 
handling  is  anticipated,  the  use  of  one  wire  or  steel 
strap  in  the  center  of  the  box  is  recommended. 


MICHIGAN  LITHOGRAPHING  CO 


MANUFACTURERS  OF 


MAIN  OFFICE  AND  FACTORY 


GRAND  RAPIDS,  MICHIGAN 


BRANCH  OFFICES 

NEW  YORK 

CHICAGO 

EDINBURG  .  IND. 

FINDLAY,  OHIO 

<784 


COI.ONIAI.  BOV  COPyRIOHTKO 


Landreths"  Garden  Seeds 

These  seeds  are  so  well  known  to  the  Canning  Trade, 
that  they  need  no  introduction.  This  adv.  is  simply  a 
reminder. 

If  you  need  anything  in  seeds  throughout  this  spring  or  summer  or  for 
delivery  after  the  1931  crop,  before  buying  elsewhere,  write  us  stating 
kinds  and  quantities,  and  allow  us  to  quote  you  prices. 

Business  founded  147  years  ago. 

D.  Landreth  Seed  Company 

BRISTOL,  PA. 


SPEED  UP  FIELX)  WORK 

WITH 

SWING’S  5/8  HAMPERS 

Economical  manufacturing  is  best  effected  by  using  machinery  and  supplies 
that  will  do  the  job  for  which  they  are  designed  Best  and  Cheapest. 
Swing’s  f  Bushel  Tomato  Hampers  will  start  your  Tomato  Canning  Oper¬ 
ations  right  because  each  hamper  is  Machine  Stitched  and  is  Inspected  so 
that  Every  One  we  deliver  to  our  customers  will  do  its  job  Best  and  Cheapo 
est.  Your  inquiry  will  bring  us  to  see  you  with  samples.  • 

Swing  Brothers  Inc.,  Ridgely,  Md. 


HAMPERS 

NEST 

WHEN 

EMPTY 

CRATES 

WONT 
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Acreage  And  Production  Forecast 

1931  Compared  With  1930  on  July  1st 

By  Bureau  of  Agr.  Economics,  U.  S.  D.  A.  Issued  July  10th,  1931. 


Snap  Beans 

ON  an  acreage  25  per  cent  less  than  the  acreage 
grown  in  1930,  the  1931  forecast  of  production  of 
snap  beans  for  canning  or  manufacture,  is  6.2  per 
cent  below  the  estimated  production  in  1930.  The  indi¬ 
cated  production  is  based  upon  the  reported  condition 
of  the  crop  on  July  1.  From  this  condition  it  appears 
that  a  crop  of  80,050  tons  is  in  prospect  for  1931,  com¬ 
pared  with  a  production  of  85,300  tons  in  1930  and 
91,000  tons  in  1929.  The  five-year  average  production 
for  the  period,  1925-1929,  is  63,380  tons. 

In  many  areas  materially  higher  yields  are  in  pros¬ 
pect  than  were  realized  during  the  unfavorable  season 
of  1930.  More  promising  indications  are  especially 
noticeable  in  Pennsylvania,  Delaware,  Maryland  and 
Indiana.  The  crop  in  the  Southern  States  has  suffered 
from  lack  of  moisture  and  indicated  yields  are  rela¬ 
tively  low.  Production  in  the  Western  group  of  States 
will  be  considerably  smaller  on  account  of  the  drastic 
reduction  in  acreage.  New  York  production  is  also 
smaller,  due  to  a  34  per  cent  cut  in  acreage.  From 
present  indications,  Wisconsin  and  Michigan  are  likely 
to  be  higher  in  production. 

Green  Lima  Beans 

Reports  to  the  Department  of  Agriculture  from  42 
canners  of  green  lima  beans  indicate  a  reduction  of 
12.2  per  cent  in  the  acreage  planted  in  1931,  compared 
to  that  planted  in  1930.  These  firms  reported  a  total 
of  24,220  acres  for  1931,  compared  with  27,580  acres 
planted  in  1930.  Drastic  decreases  are  indicated  in 
Michigan,  Minnesota  and  New  Jersey.  Delaware  shows 
a  20  per  cent  cut.  Maryland,  Virginia  and  Ohio  have 
larger  acreages  than  in  1930. 

Beets 

According  to  reports  from  88  canners  of  beets,  the 
acreage  of  beets  for  canning  is  reduced  56.6  per  cent 
below  the  acreage  planted  in  1931.  A  total  of  3,665 
acres  was  reported  by  these  firms  for  1931,  compared 
with  8,450  acres  planted  in  1930.  All  areas  show  re¬ 
duced  acreages.  Considerably  less  than  half  the  1930 
acreages  are  indicated  in  New  York,  New  Jersey,  Wis¬ 
consin,  Colorado  and  Oregon. 

Peas 

Based  upon  reported  condition  of  the  crop  on  July  1, 
the  1931  forecast  of  production  of  green  peas  for  can¬ 
ning  or  manufacture  is  now  22  per  cent  below  the  esti¬ 
mated  production  in  1930  and  is  3.5  per  cent  below  the 
five-year  average  production  for  the  period  1925-1929. 
The  indicated  average  yield  per  acre  on  the  total 
planted  acreage  is  1,540  pounds  for  1931  compared  with 
1,857  pounds  in  1930,  and  with  a  five-year  average  of 
1,876  pounds.  It  is  the  lowest  yield  per  acre  on  record 
during  the  past  13  years. 

The  drastic  cut  in  production  has  been  caused  chiefly 
by  the  terrific  heat  which  prevailed  in  Wisconsin,  Min¬ 
nesota  and  other  areas  during  the  latter  part  of  June. 
Yields  on  Alaskas  were  reduced  and  the  late  crop  of 


Sweets  suffered  great  damage  from  heat,  dry  w'eather 
and  aphis  infestation.  From  present  indications,  con¬ 
dition  on  the  Sweet  varieties  was  reduced  to  at  least  50 
per  cent  of  normal. 

A  more  thorough  check  on  yields  will  be  made  as  of 
July  15  and  a  report  on  probable  production  will  be 
issued  about  July  23. 

Tomatoes 

The  preliminary  estimate  of  the  1931  acreage  of 
tomatoes  for  canning  or  manufacture  is  27.6  per  cent 
below  the  acreage  grown  in  1930,  and  is  about  the  same 
as  the  average  acreage  grown  during  the  five-year  pe¬ 
riod,  1925-1929.  The  total  of  292,890  acres  estimated 
for  the  country  in  1931  includes  (except  in  California) 
both  the  contract  tomato  acreage  and  the  open  market 
acreage  to  be  used  for  canning  or  manufacture  this 
season.  This  estimate  is  based  upon  reports  from  can¬ 
ners  whose  contract  acreage  in  1930  represented  66  per 
cent  of  the  total  acreage  grown  for  canning  or  manu¬ 
facture.  Estimates  on  open  market  acreage  are  based 
largely  upon  reports  by  canners  on  the  proportion  of 
total  requirements  of  raw  stock  which  they  will  prob¬ 
ably  purchase  outside  of  their  contract  tonnage  in  1931. 

Substantial  reductions  in  acreage  are  indicated  in  all 
of  the  most  important  areas.  Indicated  decreases  in 
the  various  areas  are  as  follows :  Indiana,  19  per  cent ; 
Illinois,  31  per  cent;  Arkansas  and  Missouri,  35  per 
cent ;  Kentucky  and  Tennessee,  30  per  cent ;  New  York 
and  Pennsylvania,  22  per  cent;  New  Jersey,  28  per 
cent;  Delaware  and  Maryland,  19  per  cent;  Virginia, 
30  per  cent;  Utah,  19  per  cent;  California,  54  pef  cent. 

Cucumbers  for  Pickles 

The  preliminary  estimate  of  acreage  of  cucumbers 
for  pickles  in  1931  is  24.8  per  cent  below  the  acreage 
harvested  in  1930  and  about  28  per  cent  less  than  the 
acreage  planted  last  year.  The  estimate  of  87,990  acres 
planted  in  1931  is  based  upon  reports  to  the  Depart¬ 
ment  of  Agriculture  of  packers  and  growers  who  grew 
or  contracted  87  per  cent  of  the  total  acreage  harvested 
in  1930  and  assumes  that  the  remaining  13  per  cent  of 
the  acreage  not  represented  in  these  reports  will  show 
a  similar  change  to  the  acreage  reported.  The  follow¬ 
ing  table  gives,  by  States,  the  estimated  total  acreage 
planted  in  1931,  compared  with  total  acreages  har¬ 
vested  from  1925  to  1930,  inclusive. 

Cabbage  for  Kraut 

The  preliminary  estimate  of  acreage  of  cabbage  for 
kraut  planted  in  1931  is  28.7  per  cent  less  than  the 
acreage  grown  in  1930  or  a  total  of  19,680  acres  esti¬ 
mated  for  1931,  compared  with  27,610  acres  grown  in 

1930.  The  total  of  19,680  acres  includes  both  contract 
and  open  market  acreage,  and  is  based  upon  growers’ 
and  packers’  reports  on  acreage  contracted  and  on  the 
proportion  of  their  total  requirements  of  raw  stocks 
which'  they  expect  to  purchase  on  the  open  market  in 

1931. 
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Every  Can  Maker  --  Every  Canner 

Should  Have  Ams  No.  168-C  Double  Seamers 

AMS  No.  1G8-C  Double  Seamers  are  useful  for  so  many  different  purposes. 
Versatility  is  their  middle  name.  In  the  can  plant  they  fill  in  on  big  jobs  and 
handle  small  jobs  by  themselves,  saving  the  big  double  seamers  for  more  important 
work. 

In  the  packing  plant  they  close  all  kinds  of  round  cans  at  a  surpisingly  high  rate  of 
speed.  Their  operation  is  so  simple  that  specially  skilled  operators  are  not  needed. 


BHjf 


They  are  so  quick  and  easy  to  change  over  from 
one  size  of  can  to  another — five  minutes  is  the 
average  change-over  time. 

They  handle  every  kind  of  round  can — small 
or  large — Sanitary  or  Dry  Package  Typt — cans 
made  from  tin,  black  iron,  zinc,  aluminum  or 
fibre  bodies. 

And  they  sell  for  the  lowest  price  of  any  double 
seamer  in  their  class. 

In  no  other  double  seamer  do  you  get  so 
much  real  double  seamer  value — such  high 
standards  of  performance  at  so  low  a  cost. 

In  no  other  double  seamer  of  this  type  do  you 
get  the  AMS  Unit  Seaming  Ring  Ensemble 
which  makes  possible  the  unusually  quick 
change-over  time  without  close  or  tricky  ad¬ 
justments. 

AMS  No.  168-C  Double  Seamers  in  YOUR 
plant  will  pay  for  themselves  many  times  over. 
Send  us  samples  of  your  cans  today.  We  will 
send  you  complete  descriptive  bulletin  and 
prices,  without  obligation. 


The  Max  Ams  Machine  Co. 

”The  House  of  Friendly  Service” 

101  Park  Ave.  New  York  City 
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The  table  below  gives,  by  States,  total  acreages  esti¬ 
mated  for  kraut  in  1931,  compared  with  total  acreages 
harvested  from  1925  to  1930,  inclusive. 

New  York  shows  a  reduction  in  acreage  of  36  per 
cent;  Wisconsin,  26  per  cent;  Ohio,  30  per  cent;  In¬ 
diana,  10  per  cent;  Illinois,  10  per  cent;  Michigan,  25 
per  cent ;  Minnesota,  30  per  cent ;  Washington,  38  per 
cent;  “Other  States,”  34  per  cent.  Colorado  acreage 
shows  no  change  from  the  1930  acreage. 

Fall  Spinach 

Intended  Acreage  —  The  acreage  intended  to  be 
planted  for  the  fall  crop  of  spinach  in  the  late  group 
of  States  is  10  per  cent  greater  than  that  harvested  in 


the  fall  of  1930.  If  these  acreage  plans  are  carried  out, 
the  total  acreage  estimated  for  shipment  in  the  United 
States  this  year  will  be  slightly  greater,  about  1  per 
cent,  than  the  1930  acreage.  It  will  be  about  18  per 
cent  greater  than  the  five-year  average  acreage,  1925 
to  1929. 

Condition  of  Crops  on  July  1,  1931,  with  Comparisons 

Crop  and  State 

July  1, 
1931 

June  1, 
1931 

10  yr.  avrg. 
July  1,  July  1, 
1930  ’20-’29 

_  Pet. 

Pet. 

Pet. 

Pet. 

LIMA  BEANS: 

Delaware  . 

.  82 

95 

Georgia  . 

.  55 

74 

Louisiana  . 

.  82 

85 

Maryland  . 

.  87 

83 

80 

New  Jersey . 

.  80 

85 

84 

South  Carolina . 

.  66 

67 

62 

Virginia  . 

.  75 

94 

Average  . 

.  73,7 

78.8 

79.1 

.... 

SNAP  BEANS: 

Arkansas  . 

.  81 

70 

72 

California  . . 

.  89 

92 

82 

Colorado  . . 

.  84 

Delaware  . 

.  85 

72 

80 

*79 

Illinois  . 

.  60 

69 

t73 

Louisiana  . 

.  90 

82 

Maryland  . 

.  90 

75 

85 

69 

New  Jersey . 

.  86 

83 

86 

76 

New  York . 

.  83 

95 

84 

North  Carolina . 

.  90 

89 

Tennessee  . 

.  72 

53 

70 

76 

Virginia  . 

.  85 

70 

Average  . 

80.7 

83.4 

74.6 

BEETS: 

New  Jersey . 

.  87 

90 

90 

CABBAGE: 

Arkansas  . 

.  70 

72 

80 

California  . 

.  86 

82 

93 

Colorado  . 

.  85 

82 

86 

Delaware  . . 

.  83 

77 

70 

Illinois  . . 

.  80 

90 

90 

85 

Indiana  . 

.  90 

87 

78 

Iowa  . 

.  75 

84 

86 

83 

Kentucky  . 

.  75 

75 

Maryland  . 

.  85 

80 

75 

81 

Michigan  . 

.  85 

91 

81 

Minnesota  . 

.  78 

93 

80 

Missouri  . 

.  51 

85 

85 

New  Jersey . 

.  86 

91 

92 

79 

New  York: . 

79 

84 

Long  Island . 

95 

85 

t81 

Other  . 

.  83 

78 

t83 

Ohio:  . 

83 

84 

Southeast  . 

.  98 

90 

50 

t84 

Other  . . 

.  90 

91 

t84 

Pennsylvania  . . 

.  85 

83 

80 

Utah  . . 

.  72 

78 

87 

Virginia,  S,  W . 

.  70 

60 

60 

77 

Wisconsin  . . 

.  75 

91 

82 

Average  . . 

.  70.0 

84.3 

84.6 

82.8 

Condition  of  Crops  on  July  1,  1931,  with  Comparisons 

10  yr.  avrg. 

July  1,  June  1,  Julyl,  July  1, 
Crop  and  State  1931  1931  1930  ’20-’29 


Pet. 

Pet. 

Pet. 

Pet. 

CARROTS: 

California  . 

...  94 

92 

96 

Colorado  . 

...  86 

75 

Indiana  . 

...  98 

Michigan . 

...  80 

82 

New  Jersey . 

...  90 

82 

87 

t87 

New  York . 

...  81 

82 

83 

t83 

Ohio  . 

...  80 

85 

Average  . . . 

...  90.4 

88.0 

85.4 

t84.4 

CAULIFLOWER: 

Colorado  . 

...  87 

71 

♦86 

New  Jersey . 

...  75 

75 

_ 

New  York . 

....  87 

91 

t88 

Utah  . 

...  78 

90 

Average  . 

....  85.2 

83.6 

t89.6 

CUCUMBERS: 

Arkansas  . 

....  68 

63 

68 

76 

California  . 

....  91 

97 

85 

86 

Delaware  . 

....  85 

84 

84 

77 

Illinois  . 

....  75 

75 

76 

Maryland  . 

....  90 

90 

80 

82 

New  Jersey . 

....  82 

85 

81 

174 

New  York . 

....  90 

88 

83 

North  Carolina . 

....  75 

73 

84 

75 

Ohio  . 

....  81 

80 

Average  . 

....  80.7 

78.8 

82.7 

76.8 

GREEN  PEAS: 

Colorado  . 

....  86 

93 

79 

79 

Idaho  . 

....  83 

90 

*86 

New  York . 

....  76 

81 

85 

78 

Utah  . 

....  70 

79 

90 

86 

Average  . 

....  81.0 

86.8 

82.4 

77.3 

CORN  (sweet  and  roasting  ears) 

Alabama  . 

.  82 

90 

62 

*83 

Louisiana  . 

.  79 

83 

65 

*81 

New  Jersey . 

.  85 

90 

85 

New  York,  Long  Island . 

.  95 

92 

North  Carolina . 

.  80 

90 

*78 

Ohio,  southeast . 

.  90 

83 

60 

♦77 

Texas  . 

.  84 

79 

89 

Average  . 

.  85.0 

85.0 

77.6 

*82.8 

TOMATOES: 

Arkansas  . 

.  80 

71 

80 

78 

California  . 

.  87 

89 

85 

85 

Colorado  . 

.  86 

86 

83 

Delaware  . 

.  85 

75 

79 

Georgia  . 

.  85 

75 

75 

Illinois  . 

86 

Union  County . 

.  82 

80 

t73 

Other  . 

.  78 

88 

78 

Indiana  . 

.  88 

86 

80 

Iowa  . 

.  88 

83 

80 

Kentucky  . 

.  80 

81 

76 

Louisiana  . 

.  70 

90 

Maryland  . 

.  85 

75 

81 

77 

Michigan  . 

.  92 

85 

80 

Mississippi  . 

82 

Missouri  . 

.  64 

60 

86 

78 

New  Jersey . 

.  90 

87 

89 

82 

New  York . 

.  88 

77 

81 

North  Carolina . . 

.  77 

Ohio  . 

86 

Southeast  . 

.  86 

82 

80 

Other  . 

.  84 

95 

82 

Pennsylvania  . 

.  87 

80 

78 

South  Carolina . 

80 

76 

Tennessee  . 

.  66 

62 

67 

76 

Texas  . 

.  75 

74 

78 

Utah  . 

.  81 

86 

87 

86 

Virginia  . 

.  82 

72 

Average  . 

.  79.8 

76.2 

82.6 

80.5 

*  6-year  average. 


1 7-year  average. 
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CLOSING  MACHINES 
REGARDLESS 
OF  OUTPUT  **“ 

WE  MAKE  EVERY  MACHINE 
FOR  CAN-MAKERS  REGARDLESS 
OF  THE  STYLE  OF  CAN  OR  THE 
NUMBER  REOUIRED.  SEND  US 
YOUR  CAN-MAKING  PROBLEMS. 

WE  MAY  CUT  YOUR  COSTS. 


NO.  tl7  DOUBLE^AMER 


CAMERON  CAN  MACHINERY  CO. 

240  North  Ashland  Avenue  CHICAGO,  U.  S.  A. 


NO.  SI  ROTARY  DOUBLE.SEAMER 


NO.  1S1  DOUBLE.SEAMER 
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MEETING  NATIONAL  KRAUT  PACKERS  ASS’N. 
Sandusky,  Ohio,  July  8th,  1931 
By  Secretary  Roy  Irons. 

The  annual  meeting  of  the  National  Kraut  Pack¬ 
ers  Association  held  at  Hotel  Rieger,  Sandusky, 
Ohio,  July  8th,  1931,  was  well  attended. 

The  meeting  was  called  to  order  by  President  E.  H. 
Erdrich,  who  appointed  the  Nominating  Committee,  L. 
A.  Colton,  Chairman,  and  Robert  Cornell  and  George 
Slessman. 

The  Committee  on  Vitamin  Research  recommended 
that  further  work  be  planned  on  this  subject. 

The  Committee  on  Fermentation  Research  reported 
favorably. 

It  was  resolved  to  continue  the  research  on  infant 
feeding  of  sauerkraut  juice  milk. 

Prof.  H.  D.  Brown,  Ohio  State  University,  gave  a  full 
report  of  last  season's  work  by  the  Ohio  Agricultural 
Research  on  Cabbage. 

Dr.  Henry  A.  Lepper,  Food  Control,  Food  and  Drug 
Administration,  Washington,  D.  C.,  gave  a  very  com¬ 
prehensive  and  instructive  address  on  Kraut  Grades 
under  the  McNary-Mapes  Law. 

The  President  then  appointed  a  Grading  Committee, 
composed  of  John  Stroup,  of  the  Empire  State  Pickling 
Company,  Phelps,  N.  Y. ;  Martin  Meeter,  Meeters,  Inc., 
Lansing,  Ill.,  and  A.  E.  Slessman,  The  Fremont  Kraut 
Co.,  1412  River  Ave.,  Pittsburgh,  Pa.,  to  cut  samples 
and  discuss  them  with  Dr.  Lepper,  in  detail,  outlining 
factors  to  consider  in  forming  definitions  and  grades 
for  standard  and  sub-standard  kraut.  Dr.  Lepper  forci¬ 
bly  pointed  out  that  the  McNary-Mapes  amendment 
was  mandatory  and  definite  descriptive  language  must 
be  incorporated  in  the  definitions  which  can  be  clearly 
understood  in  order  that  it  can  be  correctly  applied 
without  doubt  in  any  court  in  the  United  States.  He 
stated  kraut  was  an  item  which  was  hard  to  make  a 
definition  for;  that  thus  far  very  little  work  had  been 
done  on  kraut  and  the  cutting  of  samples  and  the  con¬ 
ference  with  the  Grading  Committee,  resulting  in  giv¬ 
ing  much-needed  information  toward  helping  to  solve 
the  problem, 

A  detailed  report  w^as  given  on  the  results  of  the 
kraut  advertising  campaign.  Many  interesting  letters 
were  read,  showing  the  public  is  still  asking  manj'^ 
questions,  some  especially  desiring  to  know  what  kraut 
to  buy  that  is  free  from  salt  or  vinegar,  and  hundreds 
of  others  expressing  their  joy  to  know  of  more  than 
three  ways  of  serving  kraut,  namely  with  pig  knuckles, 
spareribs  or  ham  hocks.  It  was  shown  there  is  a  great 
need  to  continue  the  educational  campaign,  teaching 
the  public  about  the  great  health  merits  of  sauerkraut 
and  the  many  ways  of  serving  it. 

Entertains  at  the  Annual  Meeting 

The  Hinde  &  Dauch  Paper  Company,  manufacturers 
of  shipping  containers,  Sandusky,  Ohio,  extended  an 
invitation  to  the  members,  associate  members  and 
friends  to  be  their  guests  at  the  Plum  Brook  Country 
Club. 

The  invitation  was  unanimously  accepted,  and  late 
in  the  afternoon,  at  the  close  of  the  annual  meeting,  all 
journeyed  to  the  club  and  a  majority  of  the  guests  par¬ 
ticipated  in  a  golf  tournament. 

Prizes  for  the  contest  were  donated  by  Mr.  Kaeselow, 
of  the  American  Can  Company,  Rochester,  N.  Y. ;  Mr. 
Linville,  of  the  Continental  Can  Company,  Syracuse, 
N.  Y. ;  R.  W.  Whitney,  of  the  Hinde  &  Dauch  Paper  Co., 


Sandusky,  Ohio,  and  A.  Gusmer,  Inc.,  Woodbridge, 
N.  J. 

At  8.30  a  fine  dinner  was  served  in  the  beautiful  club 
dining  room,  after  which  scores  of  the  golf  tournament 
were  announced  and  prizes  were  awarded  to  the  follow¬ 
ing  players: 

Kraut  Packers 

Low  Gross — Arthur  Henkel. 

Low  Net — ^Worth  Weller. 

Kickers’  Handicap — First  prize,  Lon  Flanigan;  sec¬ 
ond  prize.  Dr.  Brown;  third  prize,  Martin  Meeter. 

High  Gross — Mr.  Lancashire. 

Supply  Men 

Low  Gross — Russell  Whitney. 

Now  Net — Kaeselow  and  Linville  tied. 

Second  Low  Net — Gladden  Searle. 

Third  Low  Net — Jack  Baldwin. 

All  had  a  wonderful  and  pleasant  time  and  general 
appreciation  was  expressed  to  the  Hinde  &  Dauch 
Paper  Company  for  their  fine  hospitality. 

We  have  a  letter  this  morning  from  entertainer  R. 
W.  Whitney,  of  the  Hinde  &  Dauch  Paper  Company, 
and  quote  the  last  paragraph : 

“It  was  a  pleasure  to  again  have  your  association 
with  us  yesterday  afternoon  and  last  night  at  the  Plum 
Brook  Country  Club,  and  I  want  to  go  on  record  right 
now  as  extending  an  invitation  to  the  association  to 
hold  their  annual  summer  meeting  at  Sandusky  each 
year,  or  any  year  they  find  it  convenient  to  do  so.” 

We  thank  him  most  heartily  and  assure  him  his  in¬ 
vitation  will  be  conveyed  to  our  members. 


STRASBURGER  &  SIEGEL 

Consulting  Food  Chemists  and  Bacteriologists 

U.  S.  Licensed  Graders  of  Canned  Foods 


CANNED  FOODS  STORAGE 

MONEY  Loaned  on  Consignments  at  rea¬ 
sonable  rates  of  interest  -  on  our  own  negoti¬ 
able  Warehouse  Receipts, 


For  full  information,  write  us  direct  or  consult 
your  Brokers. 

WAKEM  &  McLaughlin 

(INCORPORATED) 

2t6  E.  ILLINOIS  ST.,  CHICAOO,  ILL. 
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CANNER’S  GUARANTY  TO  DISTRIBUTORS 

The  Conference  Committee  with  Distributors 
met  in  Milwaukee  on  Tuesday,  July  7th.  The 
meeting  was  well  attended  by  representatives  of 
the  different  distributors’  organizations  and  the  Na¬ 
tional  Canners  Association. 

While  there  were  four  questions  suggested  for  con¬ 
sideration,  practically  the  entire  time  of  the  conference 
was  devoted  to  the  consideration  of  the  guaranty  form 
which  has  recently  been  mailed  out  by  the  National 
Wholesale  Grocers  Association. 

A  full  report  of  the  meeting  will  be  published  next 
week,  but  meanwhile,  owing  to  the  general  interest,  it 
is  deemed  advisable  to  send  out  this  special  notice  in 
reference  to  the  form  of  food  guaranty. 

The  representatives  of  the  National  Wholesale  Gro¬ 
cers  Association  insisted  on  the  form  which  had  been 
submitted,  but  indicated  a  willingness  to  agree  to  cer¬ 
tain  modifications.  These  modifications,  however,  did 
not  meet  the  approval  of  the  Canners’  Conference 
Committee. 

Those  members  of  the  Conference  Committee  rep¬ 
resenting  the  National  Canners  Association  finally 
agreed  upon  the  following  form  of  guaranty : 

Dated . 

The  undersigned  seller  guarantees  that  all  ar¬ 
ticles  of  food  sold  by  seller  to . . 

purchaser,  shall  not  be  adulterated  or  misbranded 
within  the  meaning  of  the  pure  food  laws  of  the 
state  to  which  shipment  is  made  and  within  the 
meahing  of  the  Federal  Food  and  Drugs  Act  of 
June  30, 1906,  and  amendments  thereto;  provided, 
however,  that  the  seller  does  not  guarantee 
against  such  goods  becoming  adulterated  or  mis¬ 
branded  within  the  meaning  of  said  laws  or  of 
said  Act,  as  amended,  after  sale  and  delivery  by 
reason  of  causes  beyond  seller’s  control ;  and  pro¬ 
vided  that  special  guaranty  against  swells  and 
spoils,  with  time  limit  for  claims  or  allowances  in 
lieu  of  guaranty  for  swells  and  spoils,  shall  govern 
if  included  in  sales  contract. 

Signed  . 

Address  . 

The  Canners’  Conference  Committee  recommended 
that,  pending  the  development  of  experience  in  the  in¬ 
terpretation  of  the  requirements  of  the  McNary-Mapes 
amendment  to  the  Fo^  and  Drugs  Act,  if  buyer  shall 
raise  any  question  as  to  whether  or  not  delivery  com¬ 
plies  with  the  McNary-Mapes  amendment,  that  ship¬ 
ment  on  arrival  shall  be  submitted  to  competent  au¬ 
thorities  for  determination. 

The  above  form  did  not  meet  with  the  approval  of 
the  distributors’  committee,  and  on  motion  the  chair¬ 
men  of  the  conference  committees  of  the  different  or¬ 
ganizations  were  authorized  to  appoint  a  committee  of 
five  each,  to  meet  prior  to  the  January  convention  of 
the  National  Canners  Association,  to  further  consider 
an  acceptable  form  of  guaranty. 

Meantime  canners  who  do  not  wish  to  sign  the  gro¬ 
cers’  form  of  guaranty  may  desire  to  use  the  form 
which  has  the  approval  of  the  Canners’  Conference 
Committee. 


NEW  MEMBERS— INCREASED  ACTIVITY 

R.  G.  W.  Thompson,  of  the  Wisconsin  Brokerage 
Company,  Waukesha,  Wis.,  writes  us-  under  date 
of  June  29th: 

“It  is  with  a  great  deal  of  pleasure  and  satisfaction 
that  we  are  able  to  announce  that  Mr.  Albert  Love  and 
Mr.  Melvin  Meyer,  both  experienced  in  the  field  brok¬ 
erage  business,  have  become  part  owners  and  will  de¬ 
vote  their  entire  time  to  managing  the  Wisconsin 
Brokerage  Company,  Inc.,  after  this  date. 

We  have  been  members  of  the  National  Food  Brok¬ 
ers  Association  for  years,  and  a  charter  member  of 
the  Field  Brokers  Auxiliary  of  the  Wisconsin  Canners 
Association,  and  will  continue  as  we  have  during  the 
past  years  without  ceasing,  trying  to  run  this  business 
at  all  times  so  that  it  wiU  be  a  credit  and  an  asset  to 
this  great  industry. 

With  unlimited  confidence  in  the  stability  of  the 
canned  foods  industry,  backed  up  by  considerable  ex¬ 
perience  in  merchandising,  I  believe  that  we  have  an 
ideal  working  combination  that  will  produce  results, 
justifying  this  expansion  at  the  present  time.” 

TRADE-MARKS 


Followirg  are  trade-mark  applications  for  canned  foods  and 
fresh  and  dried  fruits  and  vegetables  pending  In  the  U.  S.  Patent 
Office,  which  have  been  passed  for  publication  and  are  in  line  for 
early  registration,  unless  opposition  is  died  promptly. 

For  further  information  address  Mason,  Fenwick  &  Lawrence, 
Patent  and  Trade-Mark  Lawyers,  600  F  Street,  N.  W.,  Washing¬ 
ton,  D.  C. 

As  an  additional  service  to  its  readers.  The  Canning  Trade 
offers  an  advanced  search  free  of  charge  on  any  mark  they  may 
contemplate  adopting  or  registering. 


CLIFTON,  The  Kroger  Grocery  and  Baking  Co.,  Cincinnati, 
Ohio,  canned  fruits  and  canned  vegetables,  canned  meats,  spices, 
relishes,  catsups,  etc.  Use  claimed  since  1885. 

J.  M.  and  Shield,  John  Mulbern  Company,  San  Francisco,  Cal., 
canned  and  bottled  crushed  fruits,  jellies,  food  flavoring  ex¬ 
tracts.  Use  claimed  since  October  7,  1929. 

BLUE  AND  YELLOW  DESIGN,  California  Packing  Corpora¬ 
tion,  San  Francisco,  Cal.,  canned  fruits,  canned  vegetables,  can¬ 
ned  meats,  meat  sauces,  flavoring  extracts,  relishes,  etc.  Use 
ciaimed  since  1908. 

APL-AID,  Liberty  Orchards  Company,  Cashmere,  Wash.,  can¬ 
ned  fruit.  Use  claimed  since  October,  1930. 

COOK’S  CLIFTON  BRAND,  Columbia  River  Packers  Asso¬ 
ciation,  Inc.,  Astoria,  Oreg.,  canned  salmon.  Use  claimed  since 
1896. 

PREMIER,  Francis  H.  Leggett  &  Co.,  New  York,  N.  Y.,  sand¬ 
wich  spreads.  Use  claimed  since  January  20,  1931. 

FLORIPURE,  Robert  Lee  Rigg.s,  Daytona  Beach,  Fla.,  canned 
juices  for  food  purposes.  Use  claimed  since  January  10,  1930. 

GLENSIDE,  Wilkinson,  Gaddis  &  Co.,  Newark,  N.  J.,  salad 
oil,  tomato  catsup,  canned  pears,  canned  vegetables.  Use  claimed 
since  June  15,  1910. 

June  19,  1931. 

GREIEN  GIANT  and  design,  Minnesota  Valley  Canning  Com¬ 
pany,  Le  Sueur,  Minn.,  canned  peas.  Use  claimed  since  July 
20,  1926. 

TOMANGO,  Tomango  Limited,  Mataffln,  Eastern  Transvaal, 
Union  of  South  Africa,  dried,  preserved,  candied  and  crystallized 
fruits.  Use  claimed  since  June,  1924. 

THE  CREAM  OF  THE  CROP,  O.  B.  Andrews  Company,  Chat¬ 
tanooga,  Tenn.,  canned  fruits  and  vegetables.  Use  claimed  since 
December  12,  1930. 

GEO.  RASMUSSEN  CO.,  Geo.  Rasmussen  Co.,  Chicago,  Ill., 
canned  vegetables,  canned  fruits,  canned  soup,  canned  flsh,  cat¬ 
sup,  relishes,  mayoimaise,  etc.  Use  claimed  since  December  16, 
1930. 

ITALIAN  BEAUTY,  Eugene  J.  Petrosemolo,  New  York,  N.  Y., 
canned  tomatoes.  Use  claimed  since  March  1,  1930. 

BIG  HORN,  The  Inter-State  Grocer  j  Company,  Joplin,  Mo., 
canned  fruit  salad,  canned  pimientos,  canned  crabmeat,  canned 
carrots,  canned  hominy,  olive  oil,  etc.  Use  claimed  since  1909. 

PASTENE,  P.  Pastene  &  Co.,  Inc.,  Boston,  Mass.,  canned 
fruits,  canned  vegetables,  canned  beans,  canned  soups,  canned 
fish  and  oysters,  canned  spawn,  etc.  Use  claimed  since  1874. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  vfill  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale — Machinery 

FOR  SALE — New  Copper  Steam  Jacketed  Kettles  and 
Mixers,  twelve  sizes  -  15  to  500  gallon.  Also  25  and 
50  gallon  Tilting  Kettles.  Always  in  stock,  all  extra 
heavy,  tested  225  pounds  pressure.  Buy  new  kettles 
that  carry  a  responsible  manufacturer’s  guarantee. 
Also  new  Copper  Pulp  Coils  in  stock,  for  1,000  gallon 
tanks.  Hamilton  Copper  &  Brass  Works,  Hamilton,  0. 

Kettle  Manufacturers  .  Established  1876 

FOR  SALE — Bargains  in  new  and  “little  used’’  can¬ 
ning  machinery.  We  manufacture  steam  retorts, 
steam  hoists,  exhausters,  conveyors,  etc.  Write  for 
catalog. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md, 

FOR  SALE— 

1  Beet  Topper,  not  used  since  being  rebuilt  by  the 
manufacturer 
1  Beet  Seed  Drill 
1  Beet  Grader 

1  Old  Style  Corn  Silker 

2  Open  Process  Kettles,  40  x  60 

1  McStay  Box  Sealing  Machine 

2  Hand  dusters  for  Mexican  Bean  Beetle 
1  Huntley  Stringless  Bean  Grader 

1  Reeves  Variable  Speed  Drive,  10  H.  P.  capacity 
1  2- Wheel  Cart  for  carrying  process  crates. 

Address  Box  A-1825  care  of  The  Canning  Trade. 

RUST  ELIMINATOR — C.  M.  C.  is  recommend  for  pea 
and  bean  containers  and  conveyors,  and  especially 
C.  M.  C.  coated  Pails  for  peeling  buckets. 

Wanted — Machinery 

WANTED — To  buy  a  Steam  Exhauster  for  No.  10  cans. 
State  condition,  location  and  price. 

Write  to  Drawer  D,  Guilford,  Conn. 

MACHINERY  WANTED  —  Four  second-hand  Closed 
Pressure  Kettles  in  good  condition  with  Thermo¬ 
meter  Gauge  and  Pop  Valve.  Size  40  inches  in  dia¬ 
meter  by  72  depth.  Give  name  of  manufacturer. 
State  age,  condition  and  price.  If  possible  wish  to 
buy  them  in  Delaware,  Maryland  or  Pennsylvania. 
Address  Box  A  1 822  core  of  The  Canning  Trade. 

WANTED— 1  Baker  Double  Dump  Scalder;  also  50  Gal¬ 
lon  Jacketted  Kettle.  Give  condition  and  lowest  cash 
price. 

Carty  Canning  Co.,  White  Plains,  Ky. 

WANTED — Watchman’s  Clock  with  four  or  five  key 
stations,  secondhand,  in  good  working  condition. 
All  particulars  to 

Dutton  Canning  Co.,  Canal  Winchester,  Ohio 


Situations  Wanted 

POSITION  WANTED — Young  woman  with  twelve  years  practi¬ 
cal  experience  in  field  brokerage  business  is  open  for  position  of 
responsibility.  Capable  of  assuming  executive  duties,  including 
management  and  handling  correspondence.  Have  thorough 
knowledge  of  judging  quality  of  canned  vegetables  and  have  had 
considerable  experience  in  both  buying  and  selling. 

Address  Box  B.1820  care  of  The  Canning  Trade. 

POSITION  WANTED— As  Manager,  Superintendent  or  other  res¬ 
ponsible  position  by  young  man,  experienced  in  handling  a  full 
line  of  fruits  and  vegetables,  tomato  products,  pulp,  catsup, 
jams  and  jellies. 

Address  Box  B-1824  care  of  The  Canning  Trade. 

_ Help  Wanted _ 

WANTED — Factory  Superintendent  familiar  with  the  packing  of 
Pork  and  Beans,  Catsup,  Puree  and  Soups.  Address,  stating 
age,  experience,  and  salary  wanted. 

Address  Box-B-1816  care  of  The  Canning  Trade. 

WANTED — Chef  familiar  with  manufacturing  Catsup,  etc.  Ad¬ 
dress  stating  age,  experience  and  salary  wanted. 

Address  Box  B-1817  care  of  The  Canning  Trade. 


Below  U.  S.  Standard  Grade 

Low  Quality,  But  Not  Illegal 


Is  your  label  going  to  carry 
the  above  black  eye.  Put 
up  a  stiff  fight  by  grading 
your  packs  according  to  the 
U.  S.  Warehouse  Score  Card 
Grading  System  which  is 
reproduced  complete  in 


Your  Almanac 


THE  BOOK  YOU  NEED 


CANNERS— Because  it  is  an  authorative  treatise  on  the  canning  of  every  known 
food  product,  from  the  growing,  through  the  building  of  the  factory,  the 
formulae,  the  times  of  process,  to  the  final  accounting  of  the  profits. 

With  Food  Law  Regulations  governing  each  item. 

PRESERVERS,  PICKLERS,  CONDIMENT  M AKERS-Because  it  gives  the  latest 
and  most  reliable  formulae  for  all  preserves,  jams,  jellies,  pickles,  sauces, 
condiments,  mince-meats,  fruit  juices  etc. 

DISTRIBUTORS— You  will  find  the  information,  covering  the  above  subjects,  so 
interesting  and  valuable  that  you  would  not  part  with  the  book  at  any 
price.  An  education  iin  food  production,  and  a  help  in  case  of  food  law 
questions. 

RETAILERS — Because  you  ought  to  understand  the  foods  you  hand  over  the  counter, 
their  process  of  production  and  the  laws  governing  them. 

DOMESTIC  SCIENCE  TEACHERS— Because  it  is  a  text  book  of  higher  educa¬ 
tion  in  food  production  of  all  kinds,  in  tin  or  glass.  A  history  of  food 
development,  written  as  interestingly  as  a  novel  disclosing  the  truth 
about  canned  foods,  their  origin,  development' and  production,  such  as  is 
not  obtainable  elsewhere,  and  by  an  authority. 


The  Standard  of  The  World 

A  Complete  Course  in  Canning 


For  Sale  By  All 
Supply  Houses, 
Dealers,  etc. 


Published  Bt 


Publisher  of  the 
Industry's  Literature 
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THE  1931  DIRECTORY  OF  CANNERS 

NOW  READY 

A  list  of  the  canners  of  the  United  States,  compiled  by  the  National  Csusners  Association, 
from  Statistical  Reports  and  such  other  reliable  data.  22nd  Edition. 

Carefully  prepared  and  up-to-date;  liete  corrected  by  Cannere  themselves;  verified  by  com¬ 
petent  authorities.  The  various  articles  packed  and  other  valuable  information  is  given. 

Distributed  free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at 
$2.00  per  copy,  postage  prepaid.  The  book  that  is  needed  by  all  wholesale  grocers, 
brokers,  machinery  and  supplymen,  salesmen,  and  practically  everybody  interested  in  the 
canning  industry.  Get  your  order  in  early 

National  Canners  Association,  1739  H  St.,  N.  W.  Washington,  D.  C. 

Personal  Checks  Accepted 


'HEINZ”  HAND  MADE 


Cheaper  Tomato  Baskets 

Three  Baskets  -  Three  Prices 

We  are  now  making  the  three  following  types 

of  §  Baskets. 

1.  Out  famous  “Heinz"  hand  made,  heavy  hoop 
basket  with  6  cross  braces. 

2.  Machine  made,  heavy  top  hoop,  galvanized 
metal,  non-rust  hoop  at  bottom. 

3.  Machine  made  basket  with  flat  wood  veneer 
hoops. 

We  are  the  largest  basket  mwufacturers  in  the  U.  S. 

and  out  quality  is  nationally  known. 

Write  for  samples,  literature  artd  prices. 

Planters  Manufacturing  Co.,  Inc . 
Portsmouth.  Virginia. 


MACHINE  MADE 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro’  affiliated  organization  at  lowest 
rates  consistent  with  collateral  available. 

SERVICE 

General  information,  available  thro*  wide  . 
spread  contacts  with  producers  and  consum¬ 
ers.  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  Adems  Street 
Chiceso. 


SOUDER  MFG.  CO. 

Can  Straighteners  Cookers 

Filling  Tables 


Madison  St. 


BRIDGETON,  N.  J. 


J.  Harry  Cain 

Merchandise  Broker 
Canned  Foods  a  Specialty 

Phoenix  Building,  Baltimore,  Md. 


THE  BOOK  YOU  NEED  ! ! 

Complete  Course  in  Canning.” 


5th  Edition 


386  Pages 


Price  $10.00 


Published  by  THE  CANNING  TRADE. 


Loren  J.  Sherff  &  Company 

Certified  Public  Accountants 

112  West  Adams  Street 
CHICAGO 


POWDERED  APPLE  PECTIN 

SPEAS-NUTRt-JEL 

NEUTRAL  IN  COLOR  AND  FLAVOR 

Write  or  Wire  for  Samples  and  Prices 

SPEAS  MANUFACTURING  CO. 

Kansas  City,  Mo. 

Licensed  under  Patents  1,646,157,  Oct.  18,  1327;  1.655,398,  Jan.  3,  1928; 
Application  166,020  Feb.  4,  1927. 
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CANNED  FOOD  PRICES 

Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fisrurea  corrected  by  thme  Broken:  tThomas  J.  Mec^n  A  Co.,  'Howard  R  Jones  A  Co.,  {Harry  H.  Uahool  A  Co. 

New  York  prices  corrected  by  our  Special  CorresiKmdent.  fin  column  headed  "N.  Y.**  indicates  f.  o.  b.  factory. 


Canned  Vegetables 


ASPAKAOUB*  (CaUfonda) 

White  Mammoth,  No. 

Peeled.  No.  - 

Larger  Na  2% . . . 

Peeled,  Na  2% - 

Medium,  No.  2%» - - 

Green  Mammoth.  Na  2^ 

Medium,  No.  iy% - - - 

Small.  Na  2% . . . . 

Tips,  White,  Mammoth,  Na  1  sq. 

Small,  Na  1  sq».......~ . 

Green  Mammoth,  No.  1  sq . . 

Small.  No  lsq.._....- . . 

BAKED  BBANSt 

In  Sauce,  8  oz . 

10  oz . 

16  oz . 

No.  21^  . 

No.  10  . 


Balta 


t.» 


BKANS± 

Stringless  Stand.  Cut  Green,  No.  2 

Standard  Cut  Green,  No.  10 . 

Standard  Whole  Green,  No.  2 - 

Standard  Cut  Wax,  No.  2 . 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney  Standard,  No.  2 . 

Standard,  No.  10 . 


3.40 

2.80 


.45 

.60  , 
.62>/j  , 
1.26 
3.35 


,76 


LIMA  BBANSt  (P.  O.  B.  Factory) 

No.  2,  Tiny  Green . 

No.  10  . 


1.90 

10.26 


Nn  10  . 

8.60 

No.  2,  Green  and  Whita.., . 

1.06 

1.86 

No.  10  . 

7.00 

No.  2,  Fresh  White . 

8.00 

No  10  . 

5.26 

9.00 

Soaked,  No.  2 . . . 

.77% 

BEETS! 

Baby,  No.  2  . 

1.40 

1.86 

8.16,  No  2 _ _  _ _ 

16.20’  No.  8 . . . 

1.26 

.80 

1.20 

2.86 

Whole.  No.  10 . 

3.76 

4.00 

Diced,  No.  10 . 

3.90 

CARROTS! 

Standard  Sliced,  No.  2 . 

.70 

1.06 

Sliced,  No.  1() . 

8.60 

6.00 

Standard  Diced,  No.  2 . 

.60 

Diced,  No.  10 . 

3.25 

6.00 

CORN! 

Golden  Bantam.  Fancy,  No.  2 . 

.95 

Extra  Standard,  No.  2 . . 

Extra  Standard,  No.  10 . . 

Shoepeg,  Fancy,  No.  2 . 

Extra  Standard.  No.  2 . 

Standard,  No.  2 . 

Standard,  No.  10..................~~~.~..... 

Cmshod,  Fancy  No.  2 . 

Extra  Standard.  No.  2 . 

Standard,  No.  2 . 

Standard,  No.  10 . 

HOMINYt 

Standard  Split,  No.  3 . 

Split,  No.  10 . 

MIXED  VEGETABLESt 

Standard.  No.  2 . 

No.  10  . . 

Fancy,  No.  2 . . 

Na  10  _ _ _ 

OKRA  AND  TOMATOES! 

Standard.  No.  2 . . 

No.  10  . 

PEASt 

Petit  Pois,  Is . 

No.  2  Fancy  Sweets,  28 . 

No.  3  Fancy  Sweets,  28 . 

No.  4  Fancy  Sweets,  28 . 

No.  .5  Fancy  Sweets,  2s . 

No.  .6  Std.  Sweets,  2s . 

No.  4  Ekirly  June,  Is . 

No.  1  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  2s . 

No.  3  Std.  Alaskas,  2s . 

No.  4  Standard  Alaskas,  2s . 

No.  2  Std.  Alaskas,  10s . 

No.  3  Std.  Alaskas,  10s . . 

No.  4  Std.  Alaskas,  10s . 

PUMPKINt 

Stendnrd.  Na  2^ - - 

No.  3  . 

No.  10  . . 


1.20 

l.O.T 

.9.6 


.90 

3.00 


4.60 

1.06 

1.00 


1.20 

3.75 


1.25 

8.21 


1.20  1.45 


.72^!- 


1.06 

.90 

.80 

.76 

4.76 

4.25 

4.00 


1.5.5 

1.30 

1.15 

1.02 

.80 


.95 

.821/j 


6.60 

6.00 


.18 - 

1.00  1.00 

3.00  3.00 


CANNED  VEGETABLES— Centinned 

Belta  N.Y. 


SAUER  KRAUTt 
Standard,  No.  2.....~...— 

No.  21/0  . 

No.  3  . 

No.  10  . 


.88 

.75 

.90 


2.35  2.75 


SPINACHt 
Standard,  No.  2.. 

No.  21^  . 

No.  3  . 

No.  10  . 


SUCCOTASHt 

Standard  Green  Com,  Freeh  Limaa, 

No.  10  _ _ 

Standard  Green  Corn,  Dried  Limaa, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) . 


.70 

.96 

1.00 

3.00 


1.30 

1.26 


.70 

1.20 


SWEET  POTATOESt 

Standard,  No.  2,  F.  O.  B.  factory.. 

No.  21/a  . 

No.  3  . 

No.  10  . 

TOMATOESt 

Extra  Standard,  No.  1 . 

F.  O.  B.  County . 

No.  2  . 

F".  O.  B,  County . 

No.  3  . 


1.06  tl.l5 
1.10  tl.20 
3.75  t3.69 


.60 

.45 

.80 

.70 

1.26 


t.40 


F.  O.  B.  County .  1.06  . 

No.  10  . 

F.  O.  B.  County .  2.86  . 

Standard.  No.  1 . 40  . 

F.  O.  B.  County . 37% . 

No.  2  . 70  t.65 

F.  O.  B.  County . 67% . 

No.  3  . 92% . 

F.  O.  B.  County . 90  .95 

No.  10  . . .  3.00  _ _ 

F.  O.  B.  County .  2.66  t2.75 

TOMATO  PUREEi  (P.  O.  B.  Pactery) 

Standard,  No.  1,  Whole  Stock . 37%  .36 

No.  10.  Whole  Stock .  2.00  2.25 

Standard.  No.  1  Trimmings . 32% . 

No.  10  Trimmings .  2.00  .... 


Canned  Fruits 


APPLES*  (P.  O.  B.  Pactery) 

Maine,  No.  10 . 

Michigan,  No.  10 . . 

New  York,  No.  10 . . . 

I'cnnsvlvania,  No.  10.  water . 

Pa..  No.  8  . . 

Pa.,  No.  10,  solid  pack . . 

APRICOTS*  (California) 

.Standard,  No.  2% . 

Choice.  No.  217 . 

Fancy.  No.  2%..».. _ ............................ 

BLACKBERRIES* 

Standard,  No.  2  . . 

No.  S  . . . . 

No.  10,  water . 

No,  2,  Preserved.......................... 

No.  2,  in  Syrup  . . 

BLUEBERRIES* 

Maine,  Na  2  . . . . 

No.  10  . 

CHERRIES* 

Standard,  Red,  Water,  No.  2 . 

White  Syrup,  No.  2 . 

Extra  Preserved.  No.  2................... 

Red  Pitted,  No.  10 . 

California  Standard  2% . . 

Choice,  No.  2% . 

Fancy,  No.  2Vj . 

GOOSEBERRIES* 

Standard,  No.  2 . . . 

No.  10  . . . 

GRAPE  FRUIT* 

8  oz . 

No.  2  . 

No.  5  . 

No.  1  Juice . 

No.  5  Juice . . 

PEARS* 

Standards,  Kifer  No.  2,  in  syrup.. 

Fancy,  No.  2% . 

California  Bartletts,  Standard  2%.. 

Choice 


.  8.76 

3.00  . 

1.26  . 

4.00  4.76 


1.80  1.50 

2.25  1.60 


1.86  . 

T-'io  Tod 


1.40 
1.76 

"8.25 

3.10 

3.40 


1.88 

6.60 


.67% 

1.35  1.25 

4.10  . 

.86  . 

4.00  . 


Standard.  Na  10> 


CANNED  FRUITS— Continued 

Balta  N.Y. 

PEACHES* 

California  Standard,  No.  2%,  Y.  C.. 


Fancy,  Na  2%,  Y.  C.....~ . 

Extra  Sliced  Yellow,  No.  1 . 

Seconds,  Yellow,  Na  8 . . . 

I*iee,  Unpeeled,  No.  8......— . . . 


PINEAPPLE* 


Sliced  Standard,  No.  2 . 

Grated,  Extra,  No.  2 . 

Shredded,  Syrup,  No.  10 . . 


Eastern  Pie,  Water,  No.  10.. 
Porto  Rico,  No.  10 . 


RASPBERRIES* 


1.37%  1.60 

1.45 

1.80 

2.10 

.90 

4.25 

••••MS* 

1.80 

1.85 

1.70 

1.50 

1.80 

1.60 

1.40 

1.75 

7.50 

Black,  Water,  No.  2 . 

Rod,  Water,  No.  2 . 

Black.  Syrup,  No.  2 .  2.00  _ 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . 

STRAWBERRIES! 

Preserved,  No.  1....... . 86  . 

Preserved,  No.  2 . ! .  1.70  . 

Extra,  Preserved,  No.  1 . 95  . 

Extra.  Preserved.  No.  2 .  1.90  . 

Standard  Water,  No.  10 .  J.Z.. 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  3.00  3.10 

No.  10s  .  12.00  . 


Canned  Fish 


HERRING  ROE* 


10  oz. 

17  oz. 
19  oz. 


.76  1.16 

1.00  1.50 

1.10  _ 


LOBSTER* 

Flats,  1-lb.  cases,  4  doz.. 

%-lb.  cases,  4  doz . 

%-lb.  cases,  4  doz . 

OYSTERS* 

Standards,  4  oz . 


8  07. . 

10  .)z . 

Selects,  8  oz . 

SALMON! 

Red  Alaska,  Tall,  No.  1., 

Flat.  No.  % . 

Cohoe,  Tall,  No. 

Flat,  No.  1 . . 

Flat,  No.  % . 

Pink,  Tall,  No.  1 . 

Sockeye  Flat,  No.  1 . 

Flat.  No.  % . 

Chums,  Tall  . 

Medium,  Red,  Tall.... 

SHRIMP! 


Dry,  No.  1  . 

Wet.  No.  1,  Large.. 


1.00 

1.10 

2.00 

2.20 

2.26 


3.40 

1.85 


1.07 

3.40 


2.75 

1.60 


3.15 

2.20 


.92 

2.00 


2.25 

.98% 


1.40  . 

1.60  1.67% 


3.00 

8.00 

3.50 

SARDINES!  (Domestic),  per  case 

Vi  Oil,  keyless  . 

>i  Oil,  Decorated,  Keys . 

Vi  Oil,  Tomato,  Carton . 

Vi  Oil,  carton . 

.  t3.55 

.  14.30 

,  t4.55 

.  t3.55 

.  13.15 

California  Oval,  No.  1 . 

1.67’/.t3.15 

TUNA  F1SH§  (California),  per  case 

White,  %s  . 

White.  Is  . 

Blue  Fin,  %s  . . . . 

Blue  Fin,  Is  . . . . 

Striped,  %»  . 

Striped,  %8  . 

Striped,  Is  . 

Yellow,  Vis  . 

Yellows,  %s  . 

Yellow,  Is  . 


3.40 

5.40 
10.00 

4.90 

7.80 

14.60 


8.50 

13.00 

8.76 

12.80 


6.25 

11.50 


6.30 

12.60 
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Food  Packaging  •Sanitary  Can  Service 

And  back  of  each:  Reliable,  understanding  service 

•  ORGANIZED  MECHANICAL  SERVICE 

In  addition  to  assured  can  deliveries  —  ever  ready,  cheerfully  rendered  help 
at  your  call  to  maintain  your  own  production  schedules. 

•  CLOSING  AAACHINERY 

The  most  modern  type  —  geared  for  high  speed  output. 

•  RESEARCH  LABORATORY  ADVICE 

Foodstuffs  packaging  and  preserving,  according  to  the  newest  scientific  methods. 

•  TRAFFIC  BUREAU 

Short  cuts  in  transportation  that  mean  quick  service  and 
money  saving,  in  place  of  warehousing. 

CANS  OF  QUALITY  •  THE  CANS  YOU  NEED .  .  .  WHEN  YOU  NEED  THEM 


METAL  PACKAGE  CORPORATION 

BiLTIMORE  PtaNT-  811  S.  WOLFE  ST. 

Plants  >  NewY)rit  City  •  Brooklyn  •  Hamilton,  Ohio. 
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THE  MARKETS 

BALTIMORE,  JULY  20,  1931 


WEEKLY  REVIEW 


Crops  Making  Progress  Despite  the  Heat — Government 
Report  on  Acreage  Reduction  —  Better  Buying  Re¬ 
ported,  But  Prices  Are  Off — California  Asparagus  Pack 
Light — Business  Conditions  Promise  to  Improve 

CROPS  —  In  a  normal  season  main  consideration 
would  be  given  right  now  to  the  condition  of  grow¬ 
ing  crops  rather  than  to  market  prices  and  ac¬ 
tions  in  the  market  itself.  And  it  might  more  properly 
be  so  this  year  than  ever  before  since  market  condi¬ 
tions  are  of  relatively  little  value.  During  the  past 
week  hot  weather  has  prevailed  in  nearly  every  section 
of  the  country.  It  is  a  coincidence  that  almost  exactly 
the  same  kind  of  hot  weather,  with  the  thermometer 
steadily  above  100  degrees,  prevailed  throughout  this 
section  and  most  of  the  country  at  this  same  time  last 
year.  It  was  after  this  time  that  the  disastrous 
drought  set  in  in  1930,  and  the  effects  of  this  drought 
are  still  felt  and  will  be  more  acutely  felt  as  the  sea¬ 
son  progresses.  In  this  immediate  section  there  have 
been  fitful  showers,  at  no  time  general,  but  in  the  num¬ 
ber  of  them  nearly  every  region  got  some  rain.  Parts 
of  the  Central  West  were  favored  in  the  same  way, 
but  the  heat  is  intense  and  it  has  been  drier  out  there 
than  it  has  in  the  East.  It  is  not  often  that  the  heat 
is  so  intense  that  canning  operations  have  to  be  called 
off,  due  to  the  fact  that  teams  drop  in  the  fields  and 
people  are  overcome  at  their  work.  That  happened 
this  year,  and  it  ought  to  give  the  market  students 
some  idea  what  the  weather  is  doing  to  canners’  crops. 
And  yet,  as  we  write,  most  canners’  crops  are  in  quite 
fair  condition.  In  spite  of  the  heat  they  have  had  suf¬ 
ficient  moisture  to  bring  them  on  in  rather  fair  fash¬ 
ion,  and  if  conditions  continue  on  the  same  basis 
through  the  season,  it  is  reasonable  to  expect  satis¬ 
factory  crop  yields. 

The  acreage  and  production  forecast  as  of  July  1st 
is  given  in  this  week’s  issue.  It  is  late,  but  the  figures 
were  not  issued  until  the  11th.  They  show  that  on 
Beans  the  acreage  has  been  reduced  fully  25  per  cent; 


on  Lima  Beans,  12.2  per  cent ;  on  Beets,  56.6  per  cent ; 
Peas  give  an  indication  of  22  per  cent  lower  yield  than 
in  1930,  which  includes  a  50  per  cent  possible  pack.of 
Sweets;  Tomatoes  show  an  acreage  reduction  of  27.6 
per  cent.  So  even  with  good  weather  and  fine  yields, 
the  crops  must  be  short  of  last  year’s  production  by  at 
least  this  much.  If  dry  weather  sets  in  and  the  heat 
continues,  it  will  be  possible  to  have  almost  total  losses 
of  canners’  crops.  And  that  is  in  the  ofRng. 

From  up  in  Michigan,  around  Charlevoix,  a  report 
just  at  hand  summarizes  crop  prospects  as  folows: 

“Green  Beans — Look  fine.  Will  start  canning 
next  week.  Better  than  1930. 

Red  Raspberries — Look  fine.  Will  start  canning 
next  week.  Better  than  1930. 

Com — Looks  like  best  stand  in  several  years. 

Sour  Cherries — Ripening  now.  About  50  per 
cent  of  crop.  Nice  size. 

Sweet  Cherries — Ripening  now.  About  75  per 
cent  of  crop.  Nice  size  and  color. 

Blueberries — Most  reports  say  better  crop  than 
1930. 

Strawberries — Finished.  Plentiful  and  low  in 
price. 

Asparagus — Not  quite  as  large  a  pack  as  last 
year ;  50  per  cent  less. 

Bartlett  Pears — Dropped  badly ;  but  too  early  to 
predict  outcome. 

Plums  and  Apples — Not  bumper  crops,  and  will 
require  little  thinning,  if  any. 

Having  a  fine  growing  season  so  far  and  all 
crops  look  fine.” 

The  MARKET — The  damage  to  the  pea  crop  seems 
to  have  awakened  the  buyers  to  the  danger  con¬ 
fronting  this  year’s  production  of  canned  foods, 
and  as  a  result  there  has  been  more  interest  shown  and 
there  has  been  some  quite  persistent  buying.  They 
seem  to  realize  that  the  string  bean  pack  must  be  light 
and  that  prices  will  have  to  advance.  This  week,  how¬ 
ever,  our  prices  show  reductions,  and  that  is  what  dis¬ 
turbs  thq  market  most  of  all ;  all  buyers  being  deathly 
afraid  of  lower  prices.  One  market  student  gives  it  as 
his  impression  that  the  buyers,  observing  the  good  crop 
conditions,  feel  certain  that  there  will  be  plenty  of 
goods  and  that  prices  will  tend  lower. 


30 


THE  CANNING  TRADE 


July  20,  1931 


Beets  have  also  gone  off  slightly  in  prices,  while  car¬ 
rots  have  advanced  slightly.  They  have  been  buying 
peas  quite  freely ;  No.  2  ungraded  selling  at  70c,  No.  2 
standard  4’s  also  at  70c,  72V^c  and  75c.  There  is  an 
evident  wide  variation  in  the  selling  prices  hard  to 
explain.  As  for  instance  No.  5  standards  have  sold  at 
85c,  while  No.  3  extra  standards  have  gone  at  $1.15  and 
fancy  2’s  at  $1.20,  and  goods  of  the  extra  standard 
grade — 2’s  at  $1.45.  It  seems  to  be  a  hit-and-miss 
market,  sellers  taking  what  they  can  get. 

Com  has  shown  some  awakening  in  futures — extra 
standard  cream  style  com  selling  at  80c  and  85c  up  to 
921/2C;  fancy  shoepeg  has  sold  at  $1.25  with  No.  10 
extra  standard  cream  style  at  $4.50  and  fancy  No.  10 
shoepeg  at  $7.25. 

This  section  has  felt  a  slight  inquiry  for  future 
tomatoes  and  some  few  orders  have  been  booked  with 
No.  2  standards  at  70c  and  No.  3  standards  ranging 
from  95c  to  $1.00  and  $1.05. 

Spot  sales  of  tomatoes  have  been  in  retail  lots  as  a 
rule  and  selling:  for  I’s  at  37i/4c,  2’s  at  65c  to  671/2C 
and  3’s  about  $1.00.  These  are  actual  figures  but  our 
quotations  show  the  market  for  3’s  quoted  at  92V^c 
and  90c  in  the  county.  It  is  just  another  case  of  there 
being  no  bottom  apparently  to  the  market. 

The  California  Packing  Corporation  has  just  re¬ 
ported  the  result  of  the  asparagus  i>ack  on  the  Coast 
as  follows: 

“The  Canners  League  of  California  has  just  an¬ 
nounced  that  the  1931  pack  of  California  aspara¬ 
gus  is  1,747,499  cases.  This  is  an  accurate  figure, 
as  it  has  been  carefully  compiled  and  checked. 

The  1931  pack  is  materially  less  than  the  packs 
of  recent  years.  For  your  information  we  list  as 
follows : 

1926,  2,236,111  cases;  1927,  2,189,570;  1928,  , 
2,337,950;  1929,  2,672,637;  1930,  2,683,191;  1931, 
1,747,499  cases. 

We  believe  our  distributors  should  have  this  in¬ 
formation  promptly,  as  it  is  of  great  value  to 
them.” 

The  Peach  Control  Plan  apparently  has  been  worked 
out  with  success,  with  the  agreement  to  restrict  the 
pack  to  not  over  9,000,000  cases  this  year.  It  is  ex¬ 
pected  that  this  action  will  have  good  effect  upon;  the 
entire  canned  fruit  market  as  promising  a  relief  from 
a  threatened  over-production.  Spot  peaches  from  last 
year’s  holdings  are  being  quoted  at  very  low  prices, 
and  as  most  of  the  buyers  are  chain  stores,  they  are 
passing  them  on  to  the  people  immediately,  and  it  is 
expected  that  consumption  will  rapidly  clean  up  the 
carry-over. 

In  the  financial  world  it  was  thought  that  if  the  Ger¬ 
man  situation  can  be  cleared  up,  business  will  begin 
that  steadv  upward  movement  so  long  predicted  and 
there  would  seem  to  be  indications  of  this  result. 


Slaysman  &  Co. 

Automatic  Can  Making  Mctchinery 

SOI  E.  PW«lt  Straet  BaltfaBor*.  IM. 


NEW  YORK  MARKET 

By  “NEW  YORK  STATER.” 

Special  Connpondmt  of  "The  Canning  Trade.” 


The  Market  Has  a  More  Optimistic  Tone — Indiana  Snap 
Bean  Pack  Seriously  Cut  by  Heat  Damage — ^Ti'ri-State 
Tomatoes  Held  Firm — Advance  in  Pea  Prices — Open¬ 
ing  Prices  on  Mid-Western  Com — Tomatoes  are  Steady 

New  York,  July  16,  1931. 

C CONFIDENCE  that  the  California  peach  curtail- 
i  ment  program  which  will  limit  the  new  pack  to 
approximately  9,000,000  cases  will  definitely  go 
through,  coupled  with  further  firming  up  of  the  price 
list  for  peas,  due  to  the  widespread  damage  caused  by 
unfavorable  weather  conditions,  gave  the  market  a 
more  optimistic  tone  during  the  past  week.  However, 
buyers  are  covering  spot  needs  only,  although  watch¬ 
ing  the  pea  situation  very  closely. 

Another  pack  joined  the  list  of  sufferers  from 
weather  damage  when  reports  from  Indiana  indicated 
the  snai>-bean  pack  there  has  been  seriously  cut  by 
heat  damage  to  the  growing  crop.  Other  items  through¬ 
out  the  list  were  irregular,  although  'fri-State  tomatoes 
held  firm. 

Peas — Are  firm,  but  the  trade  is  waiting  further 
news  from  the  damaged  areas  on  how  much  of  the  pack 
can  be  salvaged  before  making  any  large  commitments. 
Reports  from  Wisconsin  state  that  canners  there  are 
trying  to  buy  from  one  another  in  order  to  fulfill  orders 
already  booked.  If  these  reports  are  accurate,  and  are 
confirmed,  it  would  be  reasonable  to  see  an  advance  in 
the  New  York,  price  immediately  follow.  Canners  are 
not  anxious  to  sell  at  present  prices,  preferring  to  play 
the  same  game  as  the  buyers  and  hold  off  until  the 
situation  is  definitely  cleared  up.  Wisconsin  reports 
that  both  Sweets  and  Alaska  packs  will  be  very  short, 
with  the  latter  of  excellent  quality.  New  York  State 
packers  are  holding  off  from  quoting  any  prices  at  the 
present,  although  one  or  two  are  making  prices  for 
favored  customers.  Tri-State  peas  also  are  being  held 
by  canners  until  further  developments. 

Peaches — With  the  decision  of  the  California  pack¬ 
ers  to  hold  the  new  pack  to  9,000,000  cases,  the  trade 
is  now  awaiting  opening  prices,  which  are  expected 
within  a  few  days.  According  to  well-informed  sources, 
the  larger  packers  will  post  No.  2s  at  $1.35  and  $1.50 
and  $1.75  for  standards,  choice  and  fancy,  respectively. 
The  trade  holds  that  these  would  be  about  the  right 
prices  in  view  of  the  steady  drop  in  prices  since  last 
year,  although  they  are  considerably  higher  than  the 
levels  at  which  offerings  have  been  made  here  within 
a  short  time  ago.  No  difficulty  in  disposing  of  the  new 
pack  is  expected,  with  the  trade  allowing  that,  even 
with  the  carry-over  of  approximately  2,500,000  cases, 
consumer  demand  will  readily  absorb  the  pack. 

Corn — ^The  California  Packing  Corporation,  through 
its  local  agents,  announced  opening  prices  on  Mid¬ 
western  com,  with  prices  ranging  at  about  10c  below 
last  year’s  average  on  No.  2s,  with  corresponding  cuts 
in  other  sizes.  The  market  expected  this,  however,  and 
despite  the  reduction  little  buying  interest  has  devel¬ 
oped  as  yet. 

Beans — Packers  in  Indiana  report  that  the  new  pack 
of  snap  beans  will  be  greatly  curtailed,  due  to  wide¬ 
spread  damage  from  drought.  This  should  strengthen 
the  Tri-State  market  for  this  item,  which  has  been  easy 
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for  some  time,  due  to  “push”  sales.  However,  the  price 
list  has  not  shown  any  reaction  to  the  news  as  yet. 

Tomatoes — In  the  face  of  heavy  competition  from 
the  fresh  vegetable,  Tri-State  tomatoes  are  holding  the 
gains  established  last  week  and  are  steady  at  671/2^ 
for  standard  No.  2s.  Bargain  lots  are  just  about  cleaned 
out,  and  any  further  price  change  will  be  upward,  ac¬ 
cording  to  present  indications. 

Apricots — Reports  from  the  Pacific  Coast  are  that 
the  apricot  pack  is  the  smallest  in  years,  with  many  of 
the  packers  having  made  cuts  in  their  pack  running  as 
high  as  50  per  cent.  This  curtailment  of  the  pack  will 
aid  in  maintaining  the  price  list  at  its  present  levels 
and  leave  the  way  open  for  advances  if  the  market 
shows  any  sudden  improvement. 

Spinach — Marylnad  spinach  is  still  easy,  due  to  the 
crowding  tactics  of  several  packers  who  have  been  try¬ 
ing  to  meet  competition  from  last  year’s  California 
pack.  Prices  are  irregular  with  little  demand. 

Salmon — Moved  in  a  routine  manner,  although  it  is 
reported  that  several  large  orders  for  Alaska  red  sal¬ 
mon  at  the  recently  lowered  prices  have  gone  through. 
Pinks  are  moving  along  into  retail  outlets  fairly  well, 
with  consumption  maintaining  a  moderately  strong 
level. 

Asparagus — Despite  the  bullish  impetus  to  this  item 
by  the  release  of  the  Western  Coast  pack  figures,  which 
revealed  that  the  1931  pack  is  approximately  835,000 
cases  below  last  year’s  total,  the  general  condition  of 
the  market  held  it  down  to  the  same  dull  trading  level 
as  other  less  strongly  situated  items.  However,  prices 
are  being  firmly  maintained  and  there  is  small  danger 
of  any  “crowding”  ruining  the  market,  due  to  the 
strong  organization  of  the  comparatively  few  large 
packers  of  this  vegetable. 


CHICAGO  MARKET 

By  "OBSERVER,” 

Special  Correspondent  of  "The  Canning  Trade.” 


Buyers  Unduly  Conservative — Crops  Look  Too  Good 
to  Buyers — ^Indiana  Cleaned  Up  on  Tomatoes — Com 
Prices  Unchanged — Michigan  Peas  Even  More  Disap¬ 
pointing  Than  Wisconsin — Most  Pea  Canners  Off  the 
Market — ^Watching  California  Fruits 

Chicago,  July  16,  1931. 

CAREFUL — Conservatism  seems  to  continue  in  an 
emphatic  way  throughout  the  trade,  although  re¬ 
ports  of  steady  business  bespeak  the  fact  that 
consumption  is  continuing  in  a  healthy  way.  The  flurry 
following  the  damage  to  Wisconsin  pea  crop  has  largely 
subsided  as  to  its  effect  on  the  general  trading  temper 
here.  Buyers  feel  that  most  other  crops  look  too  good 
to  encourage  anybody  to  the  belief  that  famine  prices 
are  going  to  apply  on  many  canned  foods  items. 

Tomatoes — A  report  comes  from  Indiana  that  spot 
stocks  are  now  about  cleaned  up;  only  few  cars  left  in 
packers’  hands  and  a  number  of  weeks  yet  before  any 
more  production  can  be  secured  in  that  State. 

It  is  said  that  if  the  distributing  trade,  wholesale 
and  retail,  were  to  run  their  stocks  up  to  anything  like 
average  of  what  they  ordinarily  have  at  this  time, 
there  would  not  be  enough  to  go  around. 

Buyers  are  expecting  to  hear  of  early  pack  Southern 
and  Eastern  tomatoes  being  available  within  a  few 
weeks  and  await  with  interest  samples  which  will  be 


packed  in  conformance  to  Mapes  Law  specifications. 

Corn — The  crop  looks  very  nice.  The  hot  weather 
did  no  general  damage;  whereas  it  may  have  injured 
some  early  fields  just  in  the  delicate  tasseling  state, 
many  other  fields  were  greatly  benefited,  especially 
where  there  was  ample  moisture. 

Prices  on  both  spots  and  futures  continue  unchanged. 
Many  packers  feel  it  unwise  to  do  much  stressing  of 
futures  because  of  the  widespread  indifference  of  buy¬ 
ers  to  the  subject  right  now.  However,  where  a  buyer 
is  really  ready  to  talk  his  established  sources  of  supply 
will  give  him  such  assurances  as  he  may  be  wanting. 

Peas — ^The  Wisconsin  crop  damage  hit  seems  to  have 
been  especially  injurious  to  the  sweet  peas.  Fancy 
sweets  were  in  very  small  production ;  fancy  No.  3  sieve 
Alaskas  also  badly  prorated  on  such  few  contracts  as 
packers  had  on  their  books. 

Reports  indicate  that  the  production  on  sweet  peas  in 
Michigan  was  even  more  disappointing  than  Wiscon¬ 
sin  ;  also  Utah  is  now  reported  to  have  a  badly  damaged 
pea  crop.  Minnesota  is  said  to  be  getting  a  fair  yield. 

Prices  have  strengthened  very  materially  and,  in 
fact,  most  canners  have  gone  off  the  market  entirely 
until  they  can  ascertain  just  where  they  stand. 

Milk — The  drying  up  of  pastures  has  greatly  les¬ 
sened  production  and  the  up-grade  for  the  year  has 
definitely  set  in. 

In  some  places  the  cessation  on  flow  of  milk  has  been 
so  sudden  as  to  necessitate  very  heavy  resales  between 
milk  canners.  We  heard  of  some  very  large  deals  of 
this  sort  a  few  days  ago. 

California  Fruits — ^Everybody  here  is  marking  time 
awaiting  something  definite  and  specific.  Loose  talk 
and  speculations  on  this  subject  do  not  get  much  atten¬ 
tion  lately.  Reports  that  No.  2i/4  peaches  will  open  up 
at  25c  dozen  higher  than  present  close-out  lots  are 
available,  sounds  interesting,  but  is  not  stimulating 
very  much  purchasing  of  spot  goods. 

It  is  going  to  require  some  good  generalship  to  mar¬ 
ket  the  impending  peach  crop. 

Apricots  are  reported  all  canned,  with  but  little  over 
half  of  the  production  of  1930,  and  quality  extra  good 
in  all  grades. 


OZARK  MARKET 

By  "OZARKO,” 

Special  Correspondent  of  "The  Canning  Trade." 


Crop  Not  Promising  —  Small  Pack  Seems  Assured — 
Very  Few  Tomatoes  Sold  This  Week  —  Futures  Let 
Alone  by  Both  Sides — Light  Yield  of  Beans — About  25 
Per  Cent  Pack  and  All  Sold — Small  Blackberry  Pack — 
Heat  Hurting  the  Fruit  Crops — Tourist  Crop  Expected 
To  Be  Good 

Springfield,  Mo.,  July  16,  1931. 

WEATHER — ^Following  the  rainfall  in  the  Ozarks 
on  the  night  of  July  4th,  high  temperature  pre¬ 
vailed  throughout  the  daytime  period,  but  dur¬ 
ing  the  nights  the  temperature  is  about  normal  for 
this  season  of  the  year.  There  has  been  no  general 
rainfall  throughout  the  district  since  the  night  of  the 
4th,  but  here  at  Springfield  there  was  about  one-half 
inch  of  rainfall  at  the  noon  hour  on  the  13th,  but 
same  did  not  extend  beyond  the  city  limits.  A  good 
general  rainfall  is  badly  needed  all  over  the  Ozarks  at 
this  date. 
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Tomato  Crop — Reports  coming  in  from  different 
parts  of  the  district  indicate  that  the  growing  tomato 
crop  is  not  at  all  promising.  A  small  part  of  the  acre^ 
age  which  was  set  with  plants  reasonably  early  seems 
to  be  doing  very  well,  but  a  large  per  cent  of  the  acre¬ 
age  was  set  with  plants  very  late,  and  these  plants  are 
still  very  small,  and  these  late  fields  range  from  60  to 
75  per  cent  stand.  One  of  the  largest  tomato  canning 
companies  in  the  Ozarks  has  just  reported  the  poorest 
tomato  crop  prospects  they  have  experienced  for  many 
years,  and  with  an  evidence  of  from  50  to  60  percent 
pack  from  their  contracted  acreage  that  was  set  with 
plants.  In  some  parts  of  the  Ozarks  there  are  fields 
of  tomatoes  which  will  probably  not  produce  to  exceed 
25  per  cent  tonnage  yield  per  acre.  We  hear  of  a  few 
fields  of  tomatoes  that  have  been  abandoned  entirely. 
There  seems  to  be  no  possible  show  for  tomato  canners 
of  the  Ozarks  to  put  up  this  season  more  than  a  small 
pack  of  tomatoes,  much  smaller  than  the  number  of 
cars  last  year. 

Sales  Spot  Tomatoes — ^Very  few  carloads  sold  during 
the  past  week.  Sales  reported  consist  of  No.  303 
tins,  16  oz.,  571/2^  to  60c;  No.  2  standards,  65c  to  70c; 
No.  21/2  standards,  921/2^  to  95c  dozen. 

Today’s  Prices  Spot  Tomatoes — Canners  in  the  dis¬ 
trict  are  holding  so  few  carloads  of  spot  tomatoes'  now 
that  the  average  canner  is  indifferent  about  making 
sales  for  immediate  shipment,  having  every  confidence 
that  there  will  be  ample  demand  to  take  the  limited 
number  of  cars  of  spots  in  the  district  at  somewhat 
higher  prices  than  those  at  which  sales  can  be  made 
at  the  present  time.  The  following  are  the  ranges  of 
prices  at  which  a  few  cars  of  spots  could  probably  be 
confirmed  now  for  immediate  shipment:  No.  1  stand¬ 
ard,  10  oz.,  40c  to  421/2C  dozen;  No.  303  cans,  16  oz., 
57V-iC  to  60c  dozen;  No.  2  standards,  65c  to  70c  dozen; 
No.  21/2  standards,  92cV2  to  95c  dozen. 

The  total  number  of  cars  held  unsold  in  the  district 
now  is  so  limited  that  it  should  make  very  little  dif¬ 
ference  to  the  canners  holding  these  spots  whether 
they  sell  them  now  or  hold  them  into  the  new  packing 
season,  especially  since  it  is  very  evident  that  we  are 
going  to  have  a  short  pack  of  tomatoes  in  the  Ozarks 
this  year. 

Future  Tomatoes — Most  canners  in  the  Ozarks  are 
entirely  indifferent  about  placing  any  offerings  of 
future  tomatoes  on  the  market  now,  or  confirming  any 
sales  whatever  at  prices  at  which  sales  can  be  made. 
On  the  other  hand,  the  average  jobbing  grocer  canned 
foods  buyer  seems  to  have  no  confidence  that  there  will 
be  any  improvement  in  the  channels  of  merchandising, 
hence  shows  no  disposition  to  buy  tomatoes  for  fall 
shipment  when  packed.  It  is  quite  likely  that  these 
facts  may  work  largely  to  the  interest  of  the  canners, 
for  there  is  greater  evidence  of  an  advancing  market 
in  the  price  of  tomatoes  than  any  possibility  of  lower 
prices.  If  there  are  any  canners  in  the  Ozarks  who 
would  be  willing  to  confirm  limited  sales  of  future  to¬ 
matoes  now  for  shipment  as  soon  as  packed,  the  can¬ 
ners’  lowest  prices  would  range  as  follows:  Is  stand¬ 
ard,  10  oz.,  45c  dozen;  No.  300  tins,  141/4  oz.,  60c 
dozen;  No.  303  tins,  16  oz.,  65c  dozen;  No.  2  stand¬ 
ards,  70c  dozen;  No.  21/2  standards,  95c  dozen.  The 
few  canners  who  will  pack  any  No.  10  standard  toma¬ 
toes  are  standing  pat  at  $3.50  per  dozen,  and  said  can¬ 
ners  can  regulate  their  pack  in  this  size  can  to  cover 
sales  of  futures  only  if  they  so  desire. 

Green  Bean  Crop  and  Pack — ^There  has  been  a  very 
light  yield  per  acre  from  the  spring  seeding,  and  the 


canning  of  this  crop  is  now  about  at  its  end,  and  from 
the  acreage  seeded  we  would  closely  estimate  same  to 
be  about  25  per  cent  pack.  Most  of  this  bean  pack  has 
been  sold.  A  few  canners  are  holding  some  new  pack 
cut  stringless  green  beans  for  shipment  later  in  cars 
with  tomatoes,  and  the  canners’  prices  range  as  fol¬ 
lows:  No.  1  cans,  60c  dozen;  No.  300  cans,  70c  dozen; 
No.  303  cans,  75c  dozen ;  No.  2  cans,  85c  dozen ;  No.  10 
cans,  $4.00  to  $4.25. 

Blackberry  Crop  and  Pack — In  a  few  localities  where 
the  wild  blackberry  crop  is  mostly  in  the  timber  land,  a 
few  canners  have  succeeded  in  securing  sufficient  de¬ 
livery  to  enable  them  to  run  their  factories  in  a  very 
limited  way.  These  wild  blackberries  are  being  packed 
in  No.  2  E/L  cans,  and  will  grade  splendid  quality  of 
No.  2  standards  water  pack,  and  where  same  are  now 
obtainable  in  the  district  canners  are  holding  the  price 
firm  at  $1.00  per  dozen,  f.  o.  b.  factory  points.  Canners 
who  usually  pack  the  cultivated  berries  are  about 
through  packing  same,  and  the  total  pack  proved  very 
disappointing.  The  quality  is  good,  and  most  of  the 
pack  is  being  applied  on  sales  made  for  future  delivery 
in  advance  of  the  canning  season. 

Peach  Crop — ^The  prospect  for  a  full  crop  of  this 
profitable  fruit  is  not  at  all  good,  due  to  the  extreme 
hot  weather  which  has  prevailed  and  the  shortage  in 
moisture.  While  there  will  be  a  large  local  consump¬ 
tion  in  the  different  localities  where  there  are  good-size 
peach  orchards,  there  are  other  sections  where  the  crop 
promises  to  be  sufficiently  large  for  the  shipment  of 
quite  a  good  many  carloads  of  peaches  under  refrigera¬ 
tion,  the  variety  being  principally  Elbertas. 

Apple  Crop — A  good  general  rainfall  all  over  the 
Ozarks  at  this  time  will  be  of  material  benefit  to  this 
crop.  The  commercial  crop  of  apples  throughout  the 
Ozarks  consists  largely  of  late  fall  and  winter  varieties, 
and  it  is  very  likely  that  there  will  be  hundreds  of  car¬ 
loads  to  be  shipped  from  the  district  during  the  fall 
months  and  for  winter  storage. 

Grape  Crop — ^We  do  not  hear  of  any  late  complaints 
in  regard  to  the  prospects  for  a  good  grape  crop  to  be 
marketed  in  carload  lots.  We  are  quite  sure,  however, 
much  rainfall  is  needed  to  produce  the  usual  fine  qual¬ 
ity  of  grapes  that  is  grown  in  the  Ozarks. 

General  Business — General  business  throughout  the 
Ozarks  is  very  quiet  at  this  time  of  the  year.  This, 
however,  is  not  unusual.  Regardless  of  the  general  de¬ 
pression  and  hard  times,  thousands  of  tourists  are  ex¬ 
pected  to  visit  the  Ozarks  during  the  next  three 
months.  The  many  points  of  interest  scattered 
throughout  the  Ozarks  bring  tourists  from  all  parts  of 
the  United  States. 


GULF  STATES  MARKET 

By  ''BAYOU.” 

Special  Correspondent  of  "The  Canning  Trade." 


Extra  Efforts  Being  Put  Forth  by  the  Conservation 
Department  to  Enforce  the  Closed  Season  on  Shrimp — 
Fig  Crop  Below  Normal  and  Will  Be  Light  This  Year — 
Attempts  to  Cultivate  Figs  a  Failure. 

Mobile,  Ala.,  July  16,  1931. 

SHRIMP — Extra  efforts  are  being  put  forth  this 
year  by  the  Louisiana  Conservation  Department 
and  the  Mississippi  Seafood  Commission  to  enforce 
the  closed  season  on  shrimp  and  the  Biloxi  and  other 
Mississippi  coast  shrimp  boatmen  have  been  warned  by 
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the  Mississippi  Seafood  Commission  to  keep  out  of 
Louisiana  waters,  as  the  Louisiana  Conservation  Law 
prohibits  the  shipping  of  raw  shrimp  into  Mississippi 
during  the  closed  season ;  thus  the  Mississippi  Seafood 
Commission  is  co-operating  in  every  way  possible  with 
the  Louisiana  Conservation  Department  in  the  enforce¬ 
ment  of  the  closed  shrimp  season,  and  will  do  all  in 
their  power  to  prevent  Mississippi  fishermen  from 
smuggling  shrimp  out  of  Louisiana  into  Mississippi. 

It  is  as,  much  to  the  interest  of  Mississippi  as  it  is  to 
Louisiana  to  see  that  the  closed  shrimp  season  is  rig¬ 
idly  enforced  in  Louisina,  and  thus  protect  the  shrimp 
in  Louisiana  waters  during  the  spawning  season,  be¬ 
cause  Mississippi  factories  and  raw  dealers  get  the  bulk 
of  their  shrimp  from  Louisiana  waters. 

This  year  both  the  Louisiana  Conservation  Depart¬ 
ment  and  the  Mississippi  Seafood  Commission  have  put 
a  ban  on  the  shipment  of  raw,  headless  shrimp  out  of 
their  corresponding  states  during  the  closed  shrimp 
season,  and  the  authorities  are  on  the  alert  for  any 
violation  of  this  regulation. 

The  Alabama  Conservation  Department  has  not  as 
yet  made  any  regulation  prohibiting  the  shipment  of 
raw  headless  shrimp  out  of  the  State  during  closed  sea¬ 
son,  therefore  the  Alabama  dealers  may  continue  to 
ship  raw  shrimp  during  the  closed  season,  but  no 
shrimp  are  allowed  to  be  canned  and,  of  course,  the 
laws  of  Louisiana,  Mississippi  and  Alabama  do  not 
prohibit  the  shipment  of  canned  shrimp  out  of  these 
states  during  closed  season  that  were  packed  in  open 
season. 

Under  the  circumstances,  this  year,  more  than  ever, 
things  are  mighty  dull  about  the  raw  seafood  packing 
plants  in  Mississippi  and  Louisiana,  because  raw, 
headless  shrimp  shipments  constituted  a  good  portion 
of  the  activities  at  the  plants  at  this  time  of  the  year. 

Very  few,  if  any,  small  and  medium  canned  shrimp 
are  to  be  had  in  this  section  now,  as  they  have  been 
disposed  of,  hence  the  only  size  canned  shrimp  worth 
while  quoting  price  on  at  present  is  the  large  shrimp, 
which  may  be  said  to  range  in  price  from  $1.55  per 
dozen  for  No.  1  large  to  $1.65  per  dozen  for  No.  1  extra 
fancy,  f.  o.  b.  factory.  This  is  one  time  that  if  anyone 
has  cornered  the  market  on  canned  shrimp  you  can  de¬ 
pend  on  it  staying  in  the  corner  and  yielding  a  profit. 

Stringless  Beans — If  the  ice-cream  man  can’t  brag 
about  business  now  that  the  temperature  is  90  and  94 
degrees  in  the  shade,  and  everything  is  in  his  favor, 
what  chance  has  the  canner  to  expect  good  business  at 
this  time,  and  especially  beans,  that  are  not  in  a  strong 
position,  and  there  is  nothing  to  stimulate  the  demand? 

There  is  no  good  reason  why  fresh  canned  stringless 
beans  should  not  be  as  popular  to  the  housewife  as  the 
canned  pork  and  beans  so  extensively  advertised  by 
the  canners  and  so  regularly  served  on  the  table  by 
the  housewife.  The  reason  for  the  difference  is  that 
the  packers  of  pork  and  beans  have  spent  large  sums 
of  money  in  research  work  and  advertisement,  and  the 
canners  of  stringless  beans  are  waiting  for  Santa 
Claus  to  do  the  trick  for  them.  Let  us  hope  that  the 
canners  of  fresh  beans  will  soon  get  away  from  this 
Yuletide  stuff  and  aggressively  market  their  product. 

The  price  of  cut  stringless  beans  is  75c  per  dozen 
for  No.  2  and  $1.10  per  dozen  for  No.  21/^,  f.  o.  b.  can¬ 
nery. 

Figs — The  fig  crop  in  this  section  was  in  a  bad  way 
two  weeks  ago  before  the  rain,  and  it  looked  like  we 
were  not  going  to  have  any  crop,  as  the  figs  were  dry¬ 
ing  up  on  the  trees,  but  since  the  rains  the  outlook  is 


more  cheerful,  and  quite  a  good  crop  of  figs  is  being 
gathered  now  in  certain  localities.  However,  the  crop 
is  below  normal,  and  wdll  be  a  light  one  this  year. 

Some  wonder  why  the  packing  of  figs  has  not  been 
commercialized  in  this  section,  because  there  are  not 
any  more  delicious  figs  to  be  had  anywhere  in  this 
country,  and  the  answer  is  probably  that  they  are  too 
delicate  and  perishable  and  not  adapted  to  canning 
like  other  firmer  and  hardier  varieties  produced  in 
other  sections  that  are  not  as  delicious  to  eat  raw,  but 
better  for  canning. 

Nevertheless,  each  year  the  housewives  of  this  sec¬ 
tion  put  up  large  quantities  of  excellent  fig  preserves 
in  glass  jars  for  their  own  use. 

Several  attempts  have  been  made  to  cultivate  figs  on 
a  commercial  scale  in  this  territory,  but  for  some  rea¬ 
son  or  other  it  has  been  a  failure,  therefore  one  of  the 
drawbacks  to  the  commercial  canning  of  figs  may  be 
attributed  to  the  lack  of  raw  material. 


CALIFORNIA  MARKET 

By  •■BERKELEY," 

Special  Correspondent  of  "The  Canning  Trade.” 


Heat  Rushes  Fruits  and  Hurts  Some  Crops — Apricot 
Canning  Ends — Fruit  Ran  to  Small  Sizes — Pears  Also 
Ripening  Earlier  Than  Usual — Low  Fruit  Prices — 
Peach  Pack  Limit  of  9,000,000  Cases  —  Salmon  Ex¬ 
pected  to  Improve 

San  Francisco,  July  16,  1931. 

OT — ^The  heat  wave  persists  in  California  and 
considerable  damage  has  been  done,  particularly 
in  districts  where  there  is  a  shortage  of  water 
for  irrigation.  Fruits  have  been  ripened  prematurely 
and  have  been  running  to  small  sizes  and  harvesting 
has  been  complicated  by  the  fact  that  the  ripening 
process  has  not  extended  over  the  usual  time.  In  the 
lower  San  Joaquin  Valley  temperatures  ranging  above 
100  degrees  have  prevailed  every  day  during  the  first 
twelve  days  of  the  month  and  the  grape  crop  has  had 
quite  a  setback,  with  damage  resulting  from  sunburn 
and  from  the  hordes  of  vine  hoppers  that  have  been 
hatched.  It  is  here  that  the  most  serious  water  short¬ 
age  in  the  State  is  noted  and  all  crops  are  being  af¬ 
fected. 

Apricots — ^The  packing  of  apricots  has  come  to  a 
close,  with  the  exception  of  a  little  clean-up  work  in  the 
Santa  Clara  Valley.  This  fruit  ripened  much  earlier 
than  usual  and  a  very  large  part  of  the  crop  ran  to 
small  sizes,  with  some  too  small  for  even  drying  pur¬ 
poses.  Under  normal  conditions  packing  would  be  under 
way  until  early  in  August.  While  the  size  of  the  pack 
is  not  definitely  known,  it  is  generally  understood  that 
it  will  be  no  larger  than  the  limited  pack  of  last  year, 
with  the  possibility  that  it  might  prove  a  hundred 
thousand  cases  or  so  smaller.  The  trade  has  been  in 
no  hurry  to  name  opening  prices,  owing  to  the  size  of 
spot  holdings,  but  these  will  doubtless  make  their  ap¬ 
pearance  at  an  early  date,  now  that  the  peach  curtail¬ 
ment  plan  is  on  the  point  of  being  adopted. 

Pears — Bartlett  pears  are  making  their  appearance 
on  the  market  in  such  quantities  that  canners  will  soon 
be  called  upon  to  accept  purchases  made  by  them.  This 
fruit  is  ripening  two  or  thre  weeks  earlier  than  usual 
and  is  running  to  smaller  sizes  than  seemed  likely  a 
few  weeks  ago.  Prices  to  canners  have  been  named  by 
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the  Calfornia  Pear  Growers  Association  and  range  the 
lowest  in  many  years.  In  fact,  they  are  about  the  low¬ 
est  that  have  ever  prevailed  on  this  fruit,  considering 
the  high  standards  now  demanded  by  canners.  The  top 
price  is  $25  a  ton  for  Sacramento  River,  Mendocino  and 
Lake  county  fruit,  with  $18  a  ton  for  Coast  counties 
pears.  These  prices  are  for  No.  1  fruit.  Only  a  few 
years  ago  prices  for  pears  ranged  around  $85  a  ton. 

Peaches — The  cling  peach  pack  for  California  will 
be  kept  within  the  limit  of  9,000,000  cases,  fixed  by  the 
Canners  League  of  (’alifornia  some  time  ago,  following 
a  careful  survey  of  the  markets  of  the  world  and  the 
unsold  surplus  from  last  year.  A  series  of  meetings 
has  been  held  during  the  week  and,  while  the  signing 
up  for  the  curtailment  plan  is  not  complete,  negotia¬ 
tions  have  reached  a  stage  where  officials  declare  that 
success  is  assured.  Only  three  packers  are  not  on  the 
contract  and  97  per  cent  of  the  9,000,000  case  pack  has 
been  signed  up.  The  three  signatures  are  expected  to 
be  secured  within  a  few  days.  A  committee  of  the 
League  will  visit  the  southern  part  of  the  State  and 
obtain  a  reduction  in  the  pack  there.  Canners  in  that 
section  of  the  State  have  set  400,000  cases  as  their 
pack  this  year. 

At  a  meeting  of  representatives  of  the  industry  held 
at  the  Palace  Hotel,  a  message  from  Harry  J.  Eustace, 
chief  of  the  State  Division  of  Markets,  now  in  Chicago, 
was  read.  This  marketing  authority  declares  that  the 
only  hope  of  disposing  of  the  1931  crop  of  peaches  is  a 
very  low  price  to  the  consumer,  even  lower  than  last 
year,  unless  there  is  a  great  improvement  in  the  for¬ 
eign  market,  which  does  not  seem  likely.  The  Eastern 

What  Canned  Foods 


JACKSON  ESTATE  FILES  PETITION  FOR  REHEARING 
OF  INDIANA  CHAIN  TAX  LAW.— Charges  that  the  deci¬ 
sion  of  the  United  States  Supreme  Court  upholding  the 
Indiana  Chain  Store  taxation  measure  established  “a  dangerous 
principle  which  strikes  at  the  future  growth  of  American  busi¬ 
ness,  wholesale  and  retail”  were  made  in  the  petition  filed  last 
week  by  Chester  H.  Jackson,  administrator  of  the  estate  of 
Lafayette  A.  Jackson,  in  asking  a  rehearing  of  the  case  by  the 
Supreme  Court. 

The  petition  declared  that  following  the  approval  of  the  law 
by  the  Supreme  Court,  53  bills  to  tax  owners  of  two  or  more 
stores  at  high  and  oppressive  rates  have  been  introduced  in 
twenty-five  states  throughout  the  nation. 

“All  of  these  bills  are  based  on  nothing  save  the  numerical 
features,”  the  petition  pointed  out.  “They  make  no  classifica¬ 
tion  except  of  the  number  of  stores  operated  by  any  one  mer¬ 
chant.  The  threatened  destructive  legislation  flowing  through 
the  door  opened  by  the  majority  opinion  in  this  court  illustrates 
the  extraordinary  importance  of  the  issues  involved  herein.” 

Citing  the  basis  of  his  appeal  on  the  following  points,  Mr. 
Jackson,  who  assumed  the  role  of  appellee  in  the  case  after  the 
death  of  Lafayette  Jackson,  who  was  killed  in  a  hold-up  of  one 
of  his  grocery  units  shortly  after  the  adverse  decision  of  the 
Supreme  Court  had  been  handed  down,  contended  that  the  court 
has  apprehended  the  record  on  the  very  basis  of  the  reversal. 

“This  court  was  under  misapprehension  that  the  record  estab¬ 
lished  that  itemized  advantages,  ‘all  of  them  combined’  charac¬ 
terize  chain  stores  as  distinguished  from  unit  stores,”  the  peti¬ 
tion  continued.  “The  exact  opposite  was  proven  by  the  plaintiff 
and  conceded  by  the  defendants.” 

The  other  points  mentioned  by  Mr.  Jackson  in  his  appeal  were: 
(a)  The  differences  found  by  this  court  do  sustain  the  statute 
as  the  statute  does  not  classify  along  the  lines  of  those  differ¬ 
ences;  (b)  The  court’s  decision,  for  the  first  time,  allows  a  new 
method  of  taxation,  on  a  purely  artificial  numerical  basis;  (c) 
A  rehearing  herein  would  allow  a  consideration  of  the  subject 
matter  in  relation  to  two  other  cases  now  on  the  docket  of  this 
court,  and  (d)  This  case  might  properly  be  remanded  to  the 
trial  court  for  the  making  of  findings  of  fact  and  your  petitioner 


markets,  he  says,  are  flooded  with  fresh  fruits  and  the 
tendency  is  away  from  the  canned  products.  It  will  re¬ 
quire  low  prices  and  high  quality  to  again  secure  sus¬ 
tained  consumer  interest.  At  this  meeting  the  tree¬ 
pulling  plan,  advanced  to  supplement  the  pack  curtail¬ 
ment  plan,  was  explained  in  detail  by  vice-president 
and  secretarj’^  of  the  Canners  League,  Preston  McKin¬ 
ney.  He  declared  that  the  present  was  an  excellent 
time  for  growers  to  pull  trees  that  are  not  profitable. 
Present  conditions  of  surplus  production  will  likely 
continue  for  some  years,  and  it  may  take  three  years 
or  longer  to  get  back  to  normal.  He  urged  the  uproot¬ 
ing  of  old  orchards,  those  that  are  blighted  and  those 
on  unsuitable  land.  Growers  who  act  now  will  get 
something  for  their  sacrifice,  as  canners  have  agreed 
to  pay  a  bonus  of  $2.50  a  ton  for  the  fruit  on  uprooted 
trees  in  addition  to  paying  the  standard  price.  The 
average  orchard  produces  between  seven  and  eight  tons 
of  peachts. 

Salmon — Pacific  Coast  salmon  packing  interests 
unite  in  expressing  the  opinion  that  this  industry  has 
touched  bottom  and  that  conditions  are  on  the  up¬ 
grade.  Recent  reports  indicate  that  consumption  has 
shown  a  marked  gain  during  the  first  half  of  the  year 
and  that  stocks  on  hand  from  last  year’s  pack  decreas¬ 
ed  1,196,239  cases  between  the  first  of  January  and  the 
first  of  July.  This  year’s  pack  will  be  held  within  rea¬ 
sonable  limits  and  belief  is  expressed  that  canners  will 
be  able  to  at  least  break  even  on  the  season.  Operating 
costs  are  being  curtailed  in  every  manner  possible  in 
order  that  canned  salmon  may  continue  to  be  offered 
at  a  low  price. 

Distributors  are  Doing 


thus  saved  from  the  hardship  of  having  a  complaint  dismissed 
in  denial  of  an  admitted  and  uncontradicted  fact,  to  wit,  that 
the  “advantages”  do  not  characterize  chain  stores. 

“While  the  amount  of  the  tax  per  store  under  the  Indiana  act 
ranges  from  $3  for  each  one  store  owner  to  $25  per  store  for 
each  owner  of  twenty  or  more  stores,”  the  petition  declared,  “the 
principle  involved  in  the  decision  herein  establishes  a  new  and, 
we  submit,  a  dangerous  principle  that  strikes  at  the  future 
progress  and  growth  of  American  business,  both  wholesale  and 
retail.  We  do  not  believe  that  the  far-reaching  consequences  of 
this  decision  were  fully  appreciated  or  anticipated,  although  the 
prophecy  of  the  minority  expressed  in  the  concluding  paragraph 
of  the  minority  opinion  is  already  in  process  of  realization.” 

It  will  be  remembered  that  Justice  Sutherland,  in  reading  the 
minority  opinion  signed  by  four  of  the  nine  Justices  sitting  in 
the  case,  held  that  to  sustain  the  Indiana  measure  would  “open 
the  door  of  opportunity  to  the  state  to  increase  the  amount  to 
an  oppressive  extent.”  Justice  Sutherland  also  added  that  “this 
court  frequently  has  said,  and  it  cannot  be  repeated  too  often 
in  cases  of  this  character,  that  the  power  to  tax  is  the  power  to 
destroy;  and  this  constitutes  a  reason  why  the  power,  however 
moderately  exercised  in  given  instances,  should  be  jealously  con¬ 
fined  to  the  limits  set  by  the  Constitution.” 

Pointing  out  that  the  decision  of  the  Supreme  Court  placed  no 
barrier  in  the  way  of  the  State  to  increase  the  rate  of  taxation 
to  an  oppressive  extent,  Mr.  Jackson  said  in  the  petition  that  “if 
the  States  of  the  Union  are  permitted  to  tax  oppressively  the 
ownership  of  more  than  one  store  and  choose  to  do  so,  the  effect 
will  be  to  place  a  girdle  around  the  growth  of  business  mercan¬ 
tile  and  to  confine  American  storekeeping  to  one-store  owners. 

“This  would  be  a  step  backward  and  would  place  a  barrier 
across  the  road  of  economic  progress.  It  would  definitely  de¬ 
prive  the  American  merchant  of  the  right  to  develop  his  busi¬ 
ness  except  by  enlarging  the  business  of  one  location. 

“Vast  sums  have  been  invested  by  the  American  public,”  the 
petition  pointed  out,  “in  various  forms  of  merchandising  which 
involved  the  distribution  of  goods  through  more  than  one  store 
outlet,  including  gproceries,  meats,  drugs  and  many  other  items. 
There  are  thousands  of  Americans  who  owm  from  two  to  twenty 
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stores.  There  are  comparatively  few  of  the  so-called  national 
chain  stores  and  they  are  largely  owned  by  a  wide  distribution 
of  stock  among  thousands  of  small  stockholders. 

“The  proposed  legislation  imperils  both  the  investment  of  store 
owners  in  more  than  one  store,  and  the  right  of  the  owner  of 
one  store  to  expand  his  business  and  to  add  additional  units  for 
the  purpose  of  employing  capital  and  labor,  efficient  merchandis¬ 
ing  and  serving  the  greatest  good  of  the  greatest  number.  Part 
of  the  success  of  our  business  life  has  been  built  upon  the  right 
guaranteed  by  our  Constitution  to  employ  capital  and  labor  and 
accumulate  property  and  to  do  business  as  long  as  the  rights  of 
others  are  not  injured,  and  there  is  nothing  inimical  to  the  public 
health,  morals  or  welfare.” 

In  closing,  the  petition  pointed  out  that  “every  storekeeper,  in 
the  exercise  of  that  constitutional  right,  is  entitled  to  the  equal 
protection  of  the  laws,  and,  we  submit,  should  not  be  discrimi¬ 
nated  against  or  destroyed  because  he  has  chosen  to  do  business 
in  the  future  may  choose  to  do  business  in  more  than  one 
location.” 

National  Retail  Grocers’  Association  Elects  J.  Walter  Tyler 
President;  Other  Changes  in  Officers.— J.  Walter  Tyler  of  Sacra¬ 
mento,  Cal.,  was  elected  president  of  the  National  Retail  Gro¬ 
cers’  Association  at  the  closing  session  of  the  34th  annual  con¬ 
vention  of  the  organization  held  in  Milwaukee  recently.  He  suc¬ 
ceeds  Eugene  S.  Berthiaume  of  Superior,  Wis.,  who  retired  fol¬ 
lowing  two  cne-year  terms  of  office. 

Other  officers  elected  include  H.  C.  Peterson  of  East  Chicago, 
Indiana,  vice-president,  and  Charles  E.  Smith  of  Dayton,  Ohio, 
a  director  for  three  years.  >  G.  A.  Bartel  of  Council  Bluffs,  Iowa, 
was  elected  treasurer  after  a  hard  battle  with  the  present  incum¬ 
bent,  George  G.  Croner  of  Kansas  City,  Mo.  The  association 
selected  St.  Louis  as  the  convention  city  in  1932. 

The  convention  adopted  several  resolutions,  chief  among  them 
being  the  one  which  charged  that  certain  manufacturers  of  ^o- 
cery  products  as  being  subsidiaries  of  chains,  and  distributing 
their  products  through  wholesalers  to  retailers  without  their 
knowledge  of  the  chain  ownership.  It  also  directed  the  associa¬ 
tion  to  compile  and  publish  a  list  of  all  food  manufacturers  with 
names  of  subsidiaries  and  officers,  and  a  list  of  chain  corpora¬ 
tions  and  officers  for  distribution  among  retail  grocers  through¬ 
out  the  nation. 

Discrimination  between  independent  dealers  and  chains 
through  favoritism  in  one  form  or  another  was  protested  against 
in  another  resolution  which  held  that  both  should  be  permitted 
to  purchase  like  quantities  under  like  conditions. 

Violation  of  the  child  labor  and  women’s  working  hours  laws 
by  some  chains  was  charged  in  a  resolution  which  alleged  unfair 
competition  and  held  that  the  chain  system  is  responsible  for  a 
large  share  of  unemployment  by  displacing  men  with  women  and 
minor  employees,  often  in  violation  of  the  above  mentioned  laws. 

Congress  was  petitioned  to  expedite  revision  of  the  Federal 
Bankruptcy  Act  to  protect  legitimate  business  against  abuse  in 
another  resolution  adopted  by  the  grocers. 

Severe  criticism  of  outside  organizations  conducting  anti-chain 
store  campaigns  was  voiced  in  a  resolution  which  recommended 
that  all  such  moves  be  under  the  supervision  of  State  or  local 
organizations.  Another  proposed  that  the  association  provide 
such  state  organizations  as  are  seeking  g^uidance  in  securing 
fair  trade  laws  with  the  provisions  contained  in  the  California 
fair  trade  law  and  the  Capper-Kelly  bill,  which  provisions  are 
approved  in  the  resolution. 

Efficiency  in  retailing  does  not  depend  solely  on  the  large  scale 
corporate  device  as  opposed  to  all  other  forms  of  organization, 
but  instead  upon  scientific,  methods.  Dr.  Clyde  Williams  Phelps 
of  the  University  of  Chattanooga  told  the  convention  in  speak¬ 
ing  on  the  question,  “Where  are  present  day  practices  in  retail 
distribution  leading?” 

None  of  the  present  trends,  either  in  the  chain  store  field, 
niail  order  or  co-operative  buying  wholesale  by  small  merchants 
or  groups  of  retailers,  he  declared,  will  wholly  solve  the  modem 
distribution  problems,  and  no  one  of  these  trends  will  assume 
the  leadership.  The  chain  will  grow  more  slowly  than  before, 
running  more  to  larger  and  more  complete  stores,  he  held. 
Voluntary  groups  of  independents  will  gain,  chains  and  inde¬ 
pendents  will  become  strikingly  alike,  more  private  brands  will 
be  merchandised,  but  the  greatest  improvement  that  the  future 
promises  is  that  the  smaller  merchant  will  be  better  trained  to 
cope  with  his  problems.  Dr.  Phelps  predicted. 

Charles  H.  Janssen,  St.  Paul,  Minn.,  secretary-manager  of 
the  association,  was  opposed  in  his  office  and  was  re-elected. 
Eugene  Berthiaume,  retired  president,  was  elected  a  member  of 
the  board  of  directors  as  past  president. 


Sugar  Institute  Petition  Denied  by  Federal  Judge  Woolsey. — 
Federal  Judge  John  M.  Woolsey,  sitting  in  New  York,  last  week 
denied  the  application  of  the  Sugar  Institute,  Inc.,  for  an  amend¬ 
ed  complaint  for  a  bill  of  particulars,  stating  more  fully  the 
Government’s  claim  in  the  suit  brought  by  the  Department  of 
Justice  to  dissolve  the  Sugar  Institute  under  the  anti-trust  laws, 
and  also  to  strike  out  several  paragraphs  in  the  Government’s 
petition  as  impertinent. 

The  defendants  alleged  in  their  petition  that  it  was  imperti¬ 
nent  for  the  Department  of  Justice  to  state  in  paragraphs  54 
and  55  of  its  petition  that  the  gross  margin  of  profit  of  members 
of  the  Institute  had  increased  30  per  cent,  and  that  the  public, 
as  a  result  of  this,  had  been  forced  to  pay  large  sums  in  excess 
of  what  it  would  have  had  to  pay  in  a  free  market,  and  that 
growers  and  producers  of  sugar  had  received  no  benefits  from 
the  increased  prices. 

The  Sugar  Institute  also  held  that  it  was  impertinent  for  the 
Government  to  state  that  the  American  Sugar  Refining  Company 
and  the  National  Sugar  Refining  Company,  of  New  Jersey,  dur¬ 
ing  one  year  of  the  institute’s  existence,  had  refined  approxi¬ 
mately  46  per  cent  of  the  sugar  produced  in  this  country,  the 
former  increasing  its  profit  to  $8,016,000  from  $3,070,000  and  the 
latter  to  $3,372,000  from  $292,000  during  the  year. 

The  contentions  made  by  the  Government  and  which  were 
protested  by  the  Sugar  Institute  are  the  mainspokes  in  the  claim 
of  the  Department  of  Justice  that  the  Institute  is  violating  the 
Sherman  anti-trust  laws. 

Next  Five  Years  Seen  Favorable  for  Grocers  by  Schlapp. — 
Great  constructive  activities  during  the  next  five  years  in  both 
the  wholesale  and  retail  grocery  fields  were  forecast  by  Carl  H. 
Schlapp,  president  of  the  National  Wholesale  Grocers’  Associa¬ 
tion,  in  a  speech  delivered  before  the  National  Retail  Grocers’ 
Association  at  the  recent  convention  held  in  Milwaukee. 

Not  for  some  fifteen  years  have  spokesmen  for  wholesale  and 
retail  grocers  had  such  undoubted  justification  to  hold  a  “bull¬ 
ish”  attitude  toward  the  future,  according  to  Mr.  Schlapp.  “We 
are  definitely  headed  in  the  right  direction  and  on  the  right 
road,”  he  continued.  “We  need  only  to  keep  pushing  ahead  and 
by  our  example  and  co-operation  to  swell  our  ranks  by  attract¬ 
ing  those  who  have  been  inclined  to  straggle  or  doubt  the  effi¬ 
ciency  of  the  revised  methods  of  doing  business  in  modem  gpro- 
cerydom.  We  have  gone  through  the  years  of  changing  condi¬ 
tions  and  know  that  the  prospects  of  the  retail  grocer  added  to 
the  prospects  of  the  wholesale  grocer  are  sufficiently  hopeful  to 
solve  many  decisive  problems.  When  we  have  thousands  of 
retail  grocers  in  our  army  of  activity  where  we  now  have  hun¬ 
dreds,  and  when  we  have  hundreds  of  wholesale  grocers  in  the 
same  army  where  we  now  have  tens,  the  battle  will  have  been 
won. 

“The  alert,  progressive  and  ambitious  retail  grocery  merchant 
has  demonstrated  his  power  to  increase  and  control  the  sales  in 
his  store.  The  wholesale  grocer,  whether  he  be  the  manufactur¬ 
ing-distributor  type,  or  the  pure  distributor  type,  has  proved  his 
ability  to  be  of  inestimable  service  to  the  retail  grocer.  This 
wholesale  grocer  is  an  expert  buyer,  he  may  extend  credit  and 
provide  detailed  and  comprehensive  advice  and  assistance  regard¬ 
ing  all  phases  of  retail  food  and  merchandising  store  manage¬ 
ment,  economical  control  of  costs,  keeping  of  store  records,  stock 
inventory,  store  arrangement,  display,  scientific  buying,  adver¬ 
tising  and  selling. 

“I  confidently  predict  that  the  next  five  years  in  the  wholesale 
and  retail  grocery  business  will  be  marked  by  activity  in  the 
same  degree  that  the  past  ten  years  have  stood  out  as  years  of 
experimentation.  Now  that  we  have  the  facts,  let  us  have 
plenty  of  activity  and  more  and  more  of  it.” 

At  the  conclusion  of  his  address  Mr.  Schlapp  told  in  detail  of 
the  work  of  his  organization  fighting  the  modification  of  the 
packers’  consent  decree. 

“We  must  refer  briefly  to  the  status  of  the  packers’  consent 
decree,”  he  declared.  “The  outcome  of  which  is  of  such  vital 
importance  to  the  public  and  wholesale  and  retail  grocers.  The 
Department  of  Justice  has  appealed  from  Justice  Bailey’s  deci¬ 
sion  permitting  certain  modifications  of  the  decree,  to  the  United 
States  Supreme  Court.  Our  association  also  has  appealed  as  an 
intervenor.  At  the  beginning  of  the  hearings  before  Judge 
Bailey,  our  counsel  challenged  the  jurisdiction  of  the  court  in 
view  of  the  fact  that  both  parties  to  a  consent  decree  (which  is 
in  the  nature  of  a  contract)  must  agree  to  modification  before 
any  court  may  modify  the  decree.  At  no  time  has  the  Govern¬ 
ment  consented  to  a  modification  of  the  decree.  We  hopefully 
look  forward  to  victory  for  the  Government  and  the  independent 
food  merchants.  The  Supreme  Court  will  hear  the  case  in  the 
fall.” 
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Your  Increased 
Values 
Require 
Increased 
Fire  Insurance 

Each  increase  in  the 
amount  of  your  insur¬ 
ance  means  an  increase 
in  your  share  of  the 
saving. 

Write-  -wire— or  phone 
—your  additional 
requirements. 

LANSING  B.  WARNER,  Incorporated 
540  N.  Michigan  Ave., 
CHICAGO,  ILL. 

TELEPHONE:  DELAWARE  9400 

Canners  Elxchange 
Subscribers 

at 

Warner  Inter-Insurance 
Bureau 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You'll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


HOW  COME? 

A  colored  woman  went  into  a  store  to  buy  a  collar  for 
her  husband. 

“What  size?”  asked  the  clerk. 

“I  done  forget  de  size,”  replied  the  woman,  “but  Ah 
kin  jes’  manage  to  reach  around  his  throat  ivif  bof 
hands.” 


FROM  THE  BACK  SEAT 
Husband  (in  car) — Great  heavens!  The  engine  is 
terribly  overheated  1 

Wife  (calmly) — Then  why  don’t  you  turn  off  the  ra¬ 
diator  ? 


SEASON  STARTS 

Friendly  Golfer  (to  player  searching  for  lost  ball)  — 
What  sort  of  a  ball  was  it? 

Caddie  (butting  in) — A  bran’  new  one — ^never  been 
properly  ’it  yet! 


I.ESSON  IN  DIPLOMACY 
“What  are  diplomatic  relations,  father?” 
“There  are  no  such  people,  my  boy.” 


THE  EDUCATED  CHAIRMAN 
Lecturer  (in  a  small  town) — Of  course,  you  all 
know  what  the  inside  of  a  corpuscle  is  like. 

Chairman  of  Meeting  (interrupting) — Most  of  us  do, 
but  ye  better  explain  for  the  benefit  of  them  as  have 
never  been  inside  one. 


SO  SHOULD  WE 

Young  Lady  (with  hopes) — ^What  do  you  think  is  the 
fashionable  color  for  a  bride? 

Male  Shopwalker — ^Tastes  differ,  but  I  should  prefer 
a  white  one. 


MAME  OUGHT  TO  KNOW 

“How  d’yer  like  yer  new  boss,  Marne?”  asked  one 
stenographer  of  another  on  the  elevated. 

“Oh,  he  ain’t  so  bad,  only  he’s  kind  of  bigoted.” 
“What’s  yer  mean,  bigoted?” 

“He  seems  ter  think  that  words  can  only  be  spelled 
in  his  way.” 


WOULDN’T  STAND  FOR  IT. 

Military  Commander — Forward,  march!  Company, 
halt!  Forward,  march!  Squads  left!  Squads  right! 
On  left  into  the  line !  By  the  right  flank !  Halt!  Rest! 
Attention ! 

Irish  Recruit — I’ll  not  work  for  a  man  who  changes 
his  mind  so  often! 


IT  WORKED 

Clear- voiced  Girl  (in  crowded  bus  to  her  friend) — 
I  wish  that  good-looking  man  would  give  me  his  seat. 
Five  men  got  up. 
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WHERE  TO  BUY 

the  Machiney  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES,  PaatM  and  Gam*. 
adjuster,  for  Chain  Dericea. 

Hamachek  Mach.  Co..  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 

bean  SNIPERS. 

Chisholm-Rydeir  Co.,  Niagara  Falls,  N.  Y. 

BASKETS.  Picking 
Planters  Mfg.  Co.,  Portsmouth,  Va. 

Swing  Bros.,  Ridgely,  Md. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can¬ 
nery  Supplies. 

BEET  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapcnan  Co.,  Berlin,  Wis. 

Hansen  Gang,  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

BELTS,  Carrier,  Robber,  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  VegeUble  and  Fruit. 

Ayars  Mach.  Co.,  Salem.  N.  J.  _ 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Blowers.  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Slaysman  &  Co.,  Baltimorei 

BOOKS,  on  Canning.  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  10  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanafe  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade.  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Casee,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Meby. 

BOTTLERS’  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Bottle  Screw  Caps.  See  Caps. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper.  See  Cor.  Paper  Prod. 
BOXES.  Lug.  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis, 

BOXING  MACHINES. 

Westminster  Mach.  Works,  Westminster,  Md. 
BROKERS. 

J.  Harry  Cain,  Baltimore. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails.  Metal.  See  Ehiameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil,  Gas.  Gasoline.  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BY-PRODUCTS,  Machinery. 

Edw.  Renneberg  &  Sons  Co,,  Baltimore. 

Cabbage  Machinery.  See  Kraut  Mchy. 

CAN  COUNTERS. 

Ams  Machine  Co.,  Max,  New  York  City. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Ams  Machine  Co.,  Max.  New  York  City. 

E.  W.  Bliss  &  Co..  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Slaysman  &  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  Markers. 

CAN  SEALING  COMPOUNDS. 

Ams  Machine  Co.,  Max,  New  York  City. 

CAPPING  MACHINES,  Soldering. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Bprague-Sells  Corp.,  Chicago. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 


CANS,  Tin.  Ail  Kinds 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
CANNERY  SUPPLIES. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Can  Stampers.  See  Stampers  and  Markers. 

CARRIERS  AND  CONVEYORS,  Gravity. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy;  for  bottling:  see  Bot,  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Timei  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS.  Process  Time. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Chicago. 

CLOSING  MACHINES,  Open  Top  Cana. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  ft  Ca,  Brooklyiu  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  ft  Co.,  Baltimore. 

Coils,  Copper.  See  Copper  CoUs. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Canners. 
Berlin-Chapman  Co..  Berlin,  Wis. 

Chisholm-Ryder  Ca,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

COOKERS,  Continuous,  Agitating. 

Ayars  Mach.  Co..  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Souder  Mfg.  Co.,  Salem,  N.  J. 

Cookers,  Retort.  See  Kettles,  Ihrocaea. 
COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicaga 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Ca,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co..  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicaga 
Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wia. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  ft  Co..  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

CORN  CUTTERS. 

Berlin-Chapman  Ca,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Monri,  Ohio. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Spraerue-Sells  Corp.,  Chicago. 


CORN  SHAKERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co..  Baltimore. 

CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Ca,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chicaga 

Com  Mixers  and  Agitators.  See  Cora  Coekm 
Billers. 

CORRUGATED  PAPER  PRODUCTS  (BoseiL 
Bottle  Wrappers,  EXc.). 

U.  S.  Prt.  ft  Litho.  Co.,  Cincinnati,  O. 

Counters.  See  Can  Counteirs. 

Countershafts.  See  Si>eed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINBa 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  ft  Ca,  Inc.,  Baltimora 
Sinclair-Scott  Co.,  Baltimora 
Sprague-Sells  Corp,,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

Edw.  Renneberg  ft  Sons  Co.,  Baltimore. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Ca,  Baltimore. 

Cutters,  Cora.  See  Cora  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mshy. 

CULTUREIS,  Inoculation. 

Straburger  &  Siegel,  Baltimora 
DECORATED  TIN  (or  Cans.  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co..  New  York  City. 

Dies,  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing 

DRYERS.  Drying  Machinery. 

Bldw.  Renneberg  &  Sons  Co.,  Baltimora 
Slaysman  ft  Co.,  BaJtimora 

Employers’  Time  Checks.  See  Steneila 

ENAMELED  BUCKETS.  PAILS.  Etc. 

F.  H,  Lan^enkamp  Ca,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Engines,  Steam.  See  Boilers  and  ESnginsa 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Bidw.  Renneberg  ft  Sons  (jo.,  Baltimora 

EXHAUST  BOXES. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

B^lin-Chapman  Co.,  Berlin,  Wla 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicaga 
Zastrow  Mach.  Co.,  Baltimora 
Factory  Stools.  See  Stools. 

Factory  Suppliea  See  Cannery  Supplisa 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  ft  Co.,  Ina,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

FIBRE  CONTAINERS  for  Food  (not  hsrmoli»> 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

U.  S.  Prt.  ft  Litho.  Ca,  Cincinnati,  O. 

FIBRE  PRODUCTS,  Boxes,  Boxboards,  Bts 
U.  S.  Printing  ft  Litho.  Co.,  Cincinnati,  Obia 
Fillers  and  Cookers.  See  Corn  Cookar-FlUsta 
Filling  Machines,  Bottles.  See  Bottlers*  Mshy. 

FILUNG  MACHINES,  Can. 

Ayars  Machine  Ca,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Ina,  Baltimora 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Filling  Macl%e,  Syrup.  See  Syruping  Mash. 

FINANCING  AND  WAREHOUSING. 

Guardian  Warehousing  Co.,  Chicago. 

Wakem  ft  McLaughlin,  Chicaga 
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FINISHING  MACHINES.  Catrap,  Etc. 

F.  H.  Lanssenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprasrue-^lls  Corp.,  Chicaeo. 

Friction  Top  Cans.  See  Cans,  Tin. 

Fruit  Graders.  See  Clean.  &  Grad.  Mchy.,  Fruit. 
Fruit  Parers.  See  Paring  Machines. 

FRUIT  FITTERS  AND  SEEDERS. 

Fruit  Presses.  See  Cider  Makers’  MacUnery. 
Gasoline  Firepots  See  Cannery  Supplies. 
GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Generators,  Electric.  See  Motors. 

GLASS-LINED  TANKS. 

A.  K.  Robins  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Gravity  Carriers.  See  Carriers  and  Conveyon. 
Green  Corn  Huskers.  See  Corn  Huskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 
GUI^,  for  labels  and  cases 
T.  G.  Findley  Co.,  Milwaukee. 

Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullen  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 

INOCULATION,  for  Peas,  Etc. 

Strasburger  &  Siegel,  Baltimore. 

INSURANCE,  Canners’. 

Canners’  Exchange.  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Chicago. 

KETTLES,  Copper,  Plain  or  Jacketed. 

A.  K.  Robins  &  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Bwlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

KNIVES.  Miscellaneoes. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicaga 
KRAUT  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicaga 
KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Baltimore. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicaga 

Westminster  Machine  Works,  Westminster,  Md. 

LABEL  MANUFACTURERS.. 

R.  J.  Kittredge  &  Co.,  Chicago 
Michigan  Litha  Co.,  Grand  Rapids,  Mich. 

National  Color  Printing  Co.,  Baltimore,  Md. 
IHedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore. 

U.  S.  Printing  and  Litha  Co.,  CincinnatL 
LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
Strasburger  &  Siegel,  Baltimora 

Markers,  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 
MILK  CONDENSING  AND  CANNING  MCHY. 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Ina,  Baltimora 
Molasses  Filling  Machines.  See  Filling  Mach. 
OYSTER  CANNERS*  MACHINERY. 
Berlin-Chapman  Co..  Berlin,  Wis. 

Edw.  Renneburg  &  Sons  Ca,  Baltimora 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co..  Baltimora 
Packers’  Cans.  See  Cans. 

Pails,  ’Tubs,  eta,  Fihra  See  Fibre  Cont. 

Paper  Boxes.  See  Currog.  Paper  Products. 
PARING  MACHINES. 

Sinclair-Scott  Co.,  Baltimore. 

PASTE,  CANNERS*. 

T.  G.  Findley  Co.,  Milwaukee. 

A.  K.  Robins  &  Ca.  Ina,  Baltimora 
PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Ina,  New  Haven,  Ooba. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Ca,  Bristol,  Pa 
Rogers  Bros.  Seed  Co.,  Chicaga 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunea  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Ina,  Baltimore. 

Sinclair-Scott  Co.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PEELING  KNIVES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Fitters.  See  Fruit  Pittera 

PEELING  MACHINES. 

A.  K.  Robins  &  Ca,  Ina,  Baltimora 
Sinclair-Scott  Co.,  Baltimore. 

PEIELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Ca,  Ina,  Baltimora 
Sprague-Sells  Corp.,  Chicaga 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  Etc.  See  Baskets. 
Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 

PINEAPPLE  MACHINERY. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wla 
Sprague-Sells  Corp.,  Chicago. 

A.  K.  Robins  &  Co.,  Baltimore. 

Zastrow  Mach.  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 
Picking  Belts  and  ‘Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS’  MACHINERY. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wla 
F.  H.  Langsenkamp  Co..  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

PULP  MACHINERY. 

Berlin  Chapman  Ca,  Berlin,  Wis. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wia 
F.  H.  Langsenkamp  Ca,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Ina,  Baltimora 
Sinclair-Scott  Co.,  Baltimora 
Sprague-Sells  Corp.,  Chicago, 

PUMPS,  Air,  Water,  Brina  Syrup. 

Ams  Machine  Co.,  Max,  New  York  City. 

A.  K.  Robins  A  Ca,  Ina,  Baltimora 
Slayntan  A  Co.,  Baltimora 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saceharometers  (sjrrup  testers).  See  Cany.  Sup. 

SALT  DISTRIBUTING  MACHINE. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

SEALING  MACHINES.  Box. 

A.  K.  Robins  A  Ca.  Ina,  Baltinnora 

Sanitary  (open  top)  Cana  See  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 

SCALDESRS,  Tomata  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Scalding  and  Picking  Baskets.  See  Baaketa 
Sealing  Machines,  Bottles.  See  Bottlers*  Mchy. 

SEEDS,  Canners*,  All  Varletlea 
Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Ca,  Bristol,  Pa. 

Rogers  Broe.  Seed  Co.,  Chicago. 

Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Maehlnea 

SHEET  METAL  WORKING  MACHINERY. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  A  Ca.  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  III 
Slaysman  ft  Co.,  Baltimora 

SETVES  AND  SCREENS. 

F.  H.  Langsenkamp  Co..  Indianapolis.  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Sinclair-Scott  Ca,  Baltimora 


SILKING  MACHINES,  Com. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mehy. 

SPEED  REGULA'HNG  DEVICES  (for  Machinse, 
Belt  Drives,  eta). 

Berlin-Chapman  Co..  Berlin,  Wis. 

Sinclair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  Gen¬ 
eral  Agents. 

STAMPERS  AND  MARKERS. 

Anu  Machine  Co.,  Max,  New  Yorfk  City. 
Chisholm-Ryder  Ca,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettlea 
Steam  Retorts.  See  Kettles,  Procees. 

STENCILS,  Marking  Pots  and  Brushes,  Braes 
Checks,  Rubber  and  Steel  Typa  Burning 
Brands,  Etc. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora  * 

STIRRERS  FOR  KETTLES. 

F.  H.  langsenkamp  Co.,  Indianai>olis,  Ind. 
Sprague-Sells  Corp.,  Chicago. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Ca,  Berlin,  Wis. 

Bu^n  Cook  ft  Ca,  Roma  N.  Y. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wia 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

B.  J.  Judga  Alameda  Calif. 

A.  K.  Robins  ft  Ca,  Ina,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

’Tables,  Pickling.  See  Canners’  Machinery. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Slaysman  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

TANKS,  Glass  lined,  SteeL 
SpraguO'Sells  Corp.,  Chicago. 

TANKS,  Wooden. 

Sprague-Sells  Corp.,  Chicago. 

Teeters,  Can.  See  Can  Makers’  Machinery. 
Ticket  Punches.  See  Stencils. 

TIN  PLATE 

American  Sheet  and  Tin  Plate  Ca,  Pittsburgh. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Ca,  Salem,  N.  J. 

Bwlin-Chapman  Ca,  Berlin,  Wis. 

Hansen  Cang.  Maeb.  Corp.,  Ceterburg,  Wla 
F,  H.  Langsenkamp  Ca,  Indianapolis. 

A.  K.  Robins  ft  Ca,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

TOMATO  PEELING  MACHINE. 

A.  K.  Robins  ft  Co.,  Ina,  Baltimora 

TOMATO  WASHERS. 

Berlin-Champman  Co.,  Berlin.  Wis. 

A.  K.  Robins  ft  Ca,  Ina,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Variable  Speed  Countershafts.  See  Speed  Reg, 

VINERS  ft  HULLERS. 

Chisholm-Ryder  Ca,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunea  Wia. 

WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Ca,  Chicago. 

Wakem  ft  McLaughlin,  Chicago. 

Washers,  Bottles.  See  Bottlers’  Machinery. 
WASHERS,  Can  and  Jar, 

Ayars  Machine  Ca,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mehy.  Corp.,  Cedarbury,  Wis. 

A.  K.  R^ins  ft  Ca,  Ina,  Baltimora 

WASHERS.  Fruit,  Vegetebles. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  ft  Ca,  Ina,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

The  United  Co.,  Baltimora 

Washing  and  Scalding  Baskets.  See  Baaketa 
Windmills  and  Water  Supply  Systans.  Bee 
Tanks,  Wood. 
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Judge  Syrupers 

Positive  Measure— High  Speed— Non-Spill 
Automatic  Disc-feed 


FOR 


Syruping  Fruits  and  for  Liquid  Filling 

E.  J.  JUDGE 

P.  O.  Box  238  ALAMEDA,  CALIF. 


DEPENDABLE  SEED 

The  outstanding  vegetables  of  QUALITY  today 
are  SUPERTYPES  as  compared  with  the  original 
plants  that  our  forefathers  knew,  just  as  our  domes¬ 
ticated  animals  are  SUPERTYPES. 


PEDIGREED  LINES  OF  PEAS 


Through  75  years  of  intensive  effort  we  have  built  up  Pedigreed  lines  of 
QUALITY  Seed,  out  of  which  we  have  developed  strains  particularly  adapted 
to  the  exacting  demands  of  CANNERS.  Continuous,  painstaking  breeding 
is  required  not  only  for  developing  new  types  but  likewise  for  improving  ex¬ 
isting  varieties.  These  superior  stocks  and  the  experience  of  an  expert  per¬ 
sonnel  are  at  your  service. 

ASSOCIATED  STOCKS,  second  to  none,  are  known  and  used  extensively 
throughout  the  entire  canning  industry. 

Associated  Seed  Growers,  Inc. 

Comprising 

The  Everett  B.  Clark  Seed  Co.  John  H.  Allan  Seed  Co.  N.  B.  Keeney  &  Son,  Inc. 

Breeders  and  Growers  of  Seeds  For  Canners 

New  Haven,  Connecticut 


PRODUCTION  BRANCHES  IN  TEN  STATES 


